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A lot of exhibitors around the country have made 


Coca-Cola available as a convenience to their 
alana Rampne gaia tienen mee een Hie enpes ATUL III 
production nets vou a whopping profit when vou in- itt att 
stall vour choice of vending methods to sell Coca-Cola. ae ta ! 
Hui 


Best of all, there's no merease in OV erhead! Bor all the 












patrons. They didn’t realize at the time that a vending 











machine to sell Coke becomes a smash hit wherever 







monev-making details, address: The Coca-Cola 


P.O. Box 1754, Atlanta, Georgia. 
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ag nolia Amusement Compa ny 


AGNOLIA ARK ANS AS 














or et remai ! ft t 
Cameo Theatre. Magnolia. Arkansas 
{rehitects: Ginocchio & Cromwell. Furthermore, they are ling 
very nice he red mohair ver ' t 
Little Rock. {rhansas he ‘ rer , . : \ . 


AMERICAN BODIFORM HO Some 
RETRACTORS Bs 


“one of the outstanding features of the house” 











Wherever American Bodiform Chairs FOR RESEATING, experienced opera- 
are used—whether Retractor-type or tors seeking increased box-office receipts 
regular, and whether in new theatres or choose American Bodiform Chairs, un- 
for reseating—their comfort, beauty, excelled for comfort, beauty, conven- 
and convenience make them an out- — ience, and durability. The hundreds of 
standing feature of the house. They are | Bodiform installations, after many years 


the finest theatre chairs in the world. — of hard use, are giving excellent service. 


ctmecan Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 





American Bodiform Retractor No. 
Grand Rapids 2, Michigan * Branch Offices and Distributors in Principal Cities O01. The 


Cameo Theatre use 


Manufacturers of Theatre, School, Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs 629 of these, plu 04 Amarican 


ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY Bodiforim regular Chairs No. 16-00] 
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& NATIONAL CARBON 
“ SUPR EX Te - ! 2 e : i PRESENTS: 


TRADE-MARK om nae Amazing New Light-Efficiency 
: @ 
Lower Current Consumptio 
n 


* 
Improved Are-Stability 


® Be i 
Her Light Distribution 


WITH THE 


DIFFERENCE ) 
YOU CAN SE 


Not just claims but VISIBLE improve- @ More light at slightly increased current 


ments distinguish the NEW 9 mm @ Equal light at same current 
“Suprex”’ projector carbon in any 9-8 mm 


Kenge @ Lower carbon consumption and cost 
copper-coated high-intensity trim. 


@ Better light distribution at all currents 

AND THAT'S NOT ALL! With an opti- + Above 70 amperes, see your theatre supply dealer 
mum current range of 65-75 amperes, the for his equipment recommendations. 

new 9 mm “Suprex” carbon and the 8 mm 

“Orotip” C negative carbon can be sub- 

stituted directly for the 8 mm-7 mm car- 

bon trim up to 70 amperes*. Merely install 

appropriate holders and guides in your 


present equipment and get: 


4 par. 
-- 70 GEE THE DIFFEREY” 
. 70 : 
B = 
f : 
a The terms “'Suprex’’ and ‘‘Orotip’’ are trade - marks 


of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 


A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, 
New York, Pittsburgh, San Francisco 


In Canada: National Carbon Limited, Montreal, Toronto, Winnipeg 
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No matter what you need 


Westrex has it! 


The complete Westrex theatre supply and serv 
ice Organization is the answer to every equipment 


supply problem for theatres in 62 countries outside 
the U. S. A. and Canada. Offices in over 100 cities 
are staffed with Westrex-trained engineers who 
have installed over 5O00 Western Electric and 
Westrex Sound Systems, and who service our sys- 
tems plus hundreds of installations of other makes. 


SOUND AND PROJECTION SYSTEMS. 
Academy Award Winning Western 
Electric Hydro Flutter Suppressor is 
featured in Westrex Master, Ad- 
vanced and Standard Systems. 


AMPLIFYING EQUIPMENT. W/estrex 
Amplifiers, in power output ranges 
from 15 to 100 watts, are designed to 
give clear, undistorted reproduction 
even when operated at full capacity. 


LOUDSPEAKER SYSTEMS. Designed tor 
theatres of every size and shape, these 
systems are built around Western 
Electric loudspeakers for single or 
multiple installations. 





For studios throughout the worid, WW estrex 
offers a full line of Western Electric and Westrex 
studio recording equipment and accessories to meet 
every photographic and magnetic recording and r¢ 
recording need. These equipments—like the Wes 
trex Theatre Sound Systems — are the outcome of 
many years of research by Bell Telephone Labora 
tories and the Westrex Hollywood Laboratories. 


No one else serves the industry 
so well as Westrex 


(6 


PHOTOGRAPHIC RECORDING SYSTEMS. 
For outstanding results with either 
area or density recording, the Westrex 





line ranges from newsreel systems to 
de luxe studio equipment. 


MAGNETIC RECORDING SYSTEMS. Mav- 
netic recording on film offers maxi- 
mum quality, immediate playback, re 
usable film, higher signal-to-noise 


ratio, and eliminates film processing 


RE-RECORDERS. The Westrex line pro 
vides facilities for 345mm and 16mm 
100 mil standard, LOO and 200 mil 
push-pull photographic, and also for 


magnetic film recordings. 





Research, Distribution and Service for the Motion Picture Industry 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. 


Wes rex | 
X oS 


FORMERLY 


EXPORT 
CORPORATION 


HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. 












WESTERN ELECTRIC 





Today’s He wants a chair 
he can relax in, 
just like the 


one at home 


theatre-goer expects 
LIVING ROOM 
COMFORT 


ae ee 
WAKEFIELD 


% 
$ 
=< ce ce ce eee ee ee ee ee ee 









EST. 1826 


Theatre Seating Division 


Vienominee. Vichigan 
Sales Offic 23 > 


Baltimore, Boston, Chicago, Neu 


York 





Heywood-Wakefield’s famous 
TC 706 AIRFLO is as comfortable 
as the average patron’s own 

easy chair at home. 

The reclining AIRFLO chair has the 
“rocking action” of the exclusive 


Heywood- Wakefield spring action 


Comfort is our business . . . in theatre seating 
asin Heywood’s famous household furniture, 


like the Old Colony platform rocker at top. 


mechanism. By virtue of this mechanism 

the AIRFLO retains the scientifically 

correct pitch of seat-to-back regardless 

of how the patron shifts his weight or position. For 
further information contact your Heywood-Wakefield 
representative or write for the fully illustrated 


catalogue on Heywood-Wakefield Theatre Chairs. 


MOTION PICTURE HERALD, JANUARY 10, 1953 











for JANUARY 1953 


Film Damage 
That Calls for 


Serious Action 








EDITORIAL INDEX: 


A PRACTICAL PLAN FOR COOLING THE AVERAGE THEATRE ECONOMICALLY: 
PE aE oo 5 o's. pine crane oD ais kia bb FO eo Ode eee eae 8 


ON THE HOUSE department: 
A NEW ENTERTAINMENT MEDIUM IN THE MAKING.................... 10 
THE RISING REVOLUTION IN MOTION PICTURE TECHNIQUE: By Ben Schlanger 13 


DRIVE-IN DEPARTMENT: 
GROUNDS LIGHTING: Tenth of a Series on Getting Into the Drive-in Business 15 


METHOD IN MANAGEMENT department: 


GIVING HOUSEKEEPING, THE STAFF, INSTITUTIONAL SELLING THEIR DUE: 
a ee UN Ng crs e504 co.te acaits acca al are aS A oi6 60.4. 94 Ww 6 H8 Ne A areas 18 


CHARLIE JONES SAYS: Some Management Methods Are Good—for a Laugh! 20 


THEATRE SALES department: 


EXPLOITING OPPORTUNITIES FOR GREATER SALES.................... 21 
INTERMISSION TRAILERS BOOST DRIVE-IN REFRESHMENT SALES........ 22 
THE VERDE vAme: RGPRET NOW... oko ccc ckcic cence ccccceciccovesaca 24 


THE NEEDLE’S EYE: Projection Department: 
WHERE OBSOLETE EQUIPMENT AND NEGLECT TAKE DAILY TOLL IN PRINT 


COST AND PRESTIGE: By Glo Gagilardl...... ..ccccccccssccvsccsscecs 2? 
TE SENT 6 5 5. S dioica ose ele e ko gp BiEd dines Wake a ee eieeacts baa bet 37 
ASGUT PEGPLE GE THE THEATRE -... 26. ccc eres cee cceescecee. 40 





Bette Jheatret is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 


appears in March, issued as Section Two of Motion Picture Herald. 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100; RAY 
GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN 
FARLEY & COMPANY, Midwest Representatives. HOLLYWOOD: Yucca-Vine Building. 


BETTER THEATRES SECTION 





q FILM DAMAGE of the sort that is 
transferred to the image on the 
screen has been going trom bad to worse 
and we think it is time to make something 
of it. Much of the appeal of a motion 
picture comes from sheer pictorial qualities. 
The high state to which these have been 
brought is a mark of its technical maturity. 
The performance cinematographically is 
a prime source of the industry's creative 
prestige. In a large number of theatres 
regularly, this achievement is pretty much 
nullified by black rain-like disfigurations. 
It isn't necessary. Dealing with the 
causes and cures in the Needle's Eye de- 
partment of this issue, Gio Gagliardi says: 
"Satisfactory screen reproduction is not 
possible with a bad print even if the pro- 
jection equipment is in first-class condition. 
Similarly, good results cannot be expected 
with a perfect film if the projection equip- 
ment is faulty and fails to operate prop- 
erly. Likewise, given good prints and effi- 
cient equipment, unskilled or inattentive 
projectionists may permit flaws.’ 


q IN THIS concern with film damage 
we are not referring to torn sprocket 
holes, bad splices, cut mutilation and such. 
We are talking about emulsion scratches 
and film back gouges. Where lies the 
blame? Mr. Gagliardi declares: 

"It is quite possible that some amount 
of damage may be suffered by film in 
exchanges and in transit from theatre to 
theatre; however, the unfortunate truth is 
that most film damage occurs in the pro- 
jection room, especially in projectors. 

"All good projection equipment has 
been designed, not only to function as per- 
fectly as possible, but to minimize wear 
and tear of theatre prints. If every com 
ponent part of this equipment is installed 
properly, maintained judiciously, and 
examined caretully, there should be no 
reason for film damage.” 

Mr. Gagliardi itemizes the parts and 
failures at fault. We think it highly im- 
portant reading for an industry that no 
longer can excuse crudities. 


—G. S. 
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A Practical Plan for Cooling 
The Average Theatre Economically 


The United States generally is not blessed with a salubrious climate; few 
of its theatres are located where hot, humid seasons are not the rule (and 
therein it is not so very different from most of the rest of the planet). 
Air-conditioning therefore has always been a technique of peculiar 
advantage to theatre operation. Today it is competitively essential, made 
so by the increased popularity of outdoor recreations, including the drive-in 


theatre. 


The public, moreover, has become intolerant of hot, stuffy 


theatres. But the comfortably cooled theatre has proved to have—as was 
so strikingly the case last summer—an added attraction of direct drawing 


power. 


. . To enjoy these advantages in 1953, planning should begin 


yet this winter. Now is none too soon to assure equipment in good time. 


conditioning of theatres, the 
the comfort of people 


IN THE ai 
principal concern is 


and not the maintenance of exact thermal 


conditions such as would be required for 


the processing and production of materials. 


The conditions which are most conducive 


to this comfort depend principally on tem 
perature, humidity, air motion and purity 
Phe comfort of a person depends on how 


fast his body losing heat. The human 


hod omewhat like a furnace stoked with 
food as a fuel. ‘The fuel is utilized by the 
body proce c if difterent rates, depending 
upon the type of activity, or form of ex 
ercise pertormed by that person, kor in 
stance, the average person seated at rest 
will dissipate approximately 350 units of 
heat Btu's energy pel hour; the same 
person sawing wood will dissipate approx 
imately 2000 units per hour. 

Under normal conditions, however, the 
internal body temperatures are always 
maintained at 9%8.0°, by the delicate 


temperature regulating mechanisms of the 


body, which cause a person to get rid of 
as much heat as ts venerated, 

Phe body transmits its internal heat in 
two way one ts the dr\ sensible heat 


radiated trom the skin to the surrounding 


air; the other is the moist, or /atent, heat 
evaporated trom the skin, or exhausted 
from the lungs as water vapor, This also 
must be absorbed by the surrounding a 





skin radiates most of 
the internal heat to the air, it follows that 
temperature the 
humtdity, and velocity of the 


Bearing this in mind, it 


Since the human 


the skin will vary with 
temperature, 
surrounding air. 
can be seen that as the temperature of the 
surrounding air rises, the difference in tem 
the skin this ait 


decreases and it becomes more difficult for 


perature between and 
the skin to transmit sensible heat, thus caus 
ing a rise in the skin temperature and a 
feeling of discomfort. 

And 
there. 
the 
by the skin decreases, and the latent (wet) 
Thus at 70 


decrease in comtort does not 


As 


S¢ nsible 


the 


stop the air temperature in 


(dry) heat given off 


creases, 


heat must therefore increase 


By G. A. GALLAGHER 


90 units of latent heat per hour, are given 
off by each theatre patron. 

At 80°, the sensible heat is reduced to 
195 units, while the latent heat is increased 
to 155 units per hour. If the temperature 
should reach 100° all the body heat must 
be given off as latent heat—350 units, or 
practically all perspiration. 

‘Thus it can be seen that as the surround- 
ing air temperature rises, the discomfort of 
a person even at rest will increase, due to 
the increase in the temperature of the skin, 
and due to the increase in the amount of 
moisture (perspiration) lying on the skin. 


COMFORT REQUIREMENTS 


‘The function of summer air-conditioning 
is to establish such surrounding atmospheric 
qualities as will tend to eliminate these per- 
sonal discomforts. The comfort of any in- 
dividual is affected by many personal vart- 
ables. Health, age, 
food and acclimatization all play their part 
in determining the elusive ‘“‘best comfort 


activity, clothing, sex, 


conditions” for any particular person. Hard 
and fast rules that will apply to all condi 
tions and to all people cannot be given. The 


best that can be done is to approximate 
those conditions. 
The American Society of Heating & 














a total of 260 units of sensitle heat, and Ventilating Engineers has published charts 
ouTDooR TRANSIENT OCCUPANCY 
CONDITIONS THEATRE 
Dry Wet Dry Wet Relative 
Bulb Bulb Bulb Bulb Humidity 
95 75 82 65 40°, 
8| 66 45°, 
80 67 50°, 
79 69 60°, 
Table of dry and wet bulb reading for permissible comfort conditions 
under circumstances of transient occupancy. (See Figure |.) 
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tre- 


trom a 
mendous amount of investigation into these 


and data which resulted 
Figure 1 shows a simplified 
chart that indicates the percentage of the 
total number of occupants who would be 
comfortable under different combinations 
of temperatures and relative humidity. 
Let us choose a dry bulb temperature of 
on the horizontal scale of this chart. 
(This is the temperature measured by any 


phenomena. 


77 


regular thermometer hung in the air space. ) 
Follow this line up to the 50% constant 
relative humidity line, and from this inter- 
section follow the steep sloping lines to the 
percentage curve. You will see that for 
these conditions the greatest number ot peo- 
ple will be comfortable. However, it will 
be impossible to make 100° of the people 
present agree that they are completely com- 
fortable. 

Now let us take a temperature of 80°, 
follow this to the 50% relative humidity 
line, then go up the slope to the percentage 
curve. This will indicate that for these 
conditions only 70% of the 
would be made comfortable. 
The white rectangle in the main body 

the chart will indicate the general 
limits of temperature and relative humidity 
within which 50%, or more, of the people 
present in a room will be comfortable. 

It must be remembered, however, that 


occupants 


of 


these figures were developed primarily in 
application to homes, offices and other lo- 
cations where the occupants remain in the 
space for periods exceeding two hours and 
therefore become fully adapted to the inside 
air Experience indicates that 
for shorter occupancy, the internal tem- 
peratures should be kept closer to the out- 


conditions. 


side air conditions. 

This smaller difference also helps to min- 
imize the shock effect produced upon the 
body by sudden entrance from, or exit to, 
outdoors. Fortunately for us in the theatre 
field, this is especially true for summer air- 
conditioning. With this experience in mind 
and considering the transient type of oc- 
cupancy and the greater additional cost re- 
quired to produce and maintain lower tem- 
peratures, the general design conditions for 
theatres may be relaxed without reducing 
average customer satisfaction. 

















OUTSIDE INSIDE 

CONDITIONS CONDITIONS 
Temp. Temp. Rel. Humidity 

95 80 | 50-55%, 

90 78 45-55% 

85 76 | 45-55%, 

80 75 | 50-60%, 

75 73 | 50-60%, 

70 72 | 50-60%, 
Table of relative temperatures that should 
be maintained in conditioned space. 
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PER CENT OF SUBJECTS 
90 





80 





FEELING COMFORTABLE 





occupants become fuliy adapted to atmospheric conditions. 


RELATIVE HUMIDITY 
—PER CENT 
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FIGURE |—Comfort chart for conditioned space where i 





It has been found that with outside con- 
ditions of 95° dry bulb, and 75° wet bulb, 
an auditorium temperature of 80° and 50% 
relative humidity is quite acceptable. Vhe 
table on page 8 shows the range of condi 
tions which may be found in such a case. 

It has also been found that summer in- 
door conditions cannot remain fixed without 
regards to actual outdoor prevailing tem 
peratures. As the temperature 
rises, the indoor temperature should be per- 


outdoor 


mitted to rise also, with a corresponding 
correction in relative humidity. The table 
at left below shows desirable indoor condi 
tions for various outdoor temperatures. 


A 1000-SEAT LOAD 


Having established that the above design 
conditions are acceptable as far as the per- 
sonal comfort of the patron is concerned, 
let us proceed to analyze the actual heat 
load for a typical neighborhood theatre. A 
1000-seat theatre can generally be con- 
tained in a building of a cubage produced 


by such dimensions as 75 feet wide by 100 


35 to 40 
of the hanging ceiling. 
theatre is 


feet long by feet high, inclusive 
In summer such a 
overheated in three different 
ways: 

First, the greatest amount of heat is sup- 
plied by the audience. As was mentioned 
above, each person sitting at rest in a the- 
atre seat will expel an average of 350 units 
per hour (this value is taken from data 
published by the A.S.H.V.E). 

Second, a quantity of heat is introduced 
by the outside air which is used to ventilate 
the theatre. It is customary to pull in at 
least 5 cubic feet of air per minute for each 
person in the auditorium. (It has also been 
found that the total amount of air circu 
lated by the fans should be 15 cu. ft. 
minute for each seat in the house. ) 


Third, of 


amount of heat absorbed by 


per 


load is the 
the building 
from the sun and from the higher ambient 


another source 


temperature of the outside air conditions. 
Calculations indicate that such a typical 


1000-seat theatre with a= full audience 


would normally have a total load of 700, 
page 


(Continued on 39) 






On the House 


* editorial reports and comment on events, trends, people and opinion 


Practically freed of Government controls, the industry begins 1953 with 


OINCIDENT with the practical abandon 4 
aia ak Clove aides. sais A Greater Theatrical 
inv to theatre construction are reports 
of mounting activity in theatre buying and 
leasing, with one leading firm specializing & & bd 
in amusement properties—Berk & Krum Medium in the Making 
yold of New York—stating, “two years 
ivo you couldn't vive theatres away, but 
the situation has changed to such an extent 
that it is becoming difficult to supply the the years, often advancing the art as they motion picture performance requiring the 
demand.” went, with relatively little appreciation of | scale of a public theatre can be. 

Phus ayain do assorted technologists, their immediate worth and little or no Current innovations have come trom 
actually or virtually outsiders, as usual, practical recognition of their potential sig various directions. ‘The major ones impinge 
trom the main body of the industry, pick nificance coming from within the industry. on each other. “They should be resolved 
up the gasping creature and breathe new Pointing out that fact of the past has a as soon as possible into a standardized me 
life into it. In 1929 it was sound; in 1953. useful purpose relative to the future. For dium with the far greater realism and 
it is a compound of technical developments not one current technical innovation can psychic impact which are so impressively 
immediately aftecting the pictorial image. reasonably warrant, as sound did, a sudden — intimated in current devices. “Vhat resolu 

And what is happening now, as it was recovery of faith in the commercial pros- tion certainly could be expedited by direc 
with sound, is the culmination of efforts pect of the motion picture theatre; nor does — tion and financing from the organized mo 


either in behalf of the motion picture, of any one of the severa! developments now tion picture industrv. 


THE NEW DEVICES 
What are these ‘new devices’? Well, 


stereoscopy is probably what is doing most 


clearly ertinent to it, vomng on through being exploited define within itself what a 
| pu z } 


to perk up the film business right now. 
“Bwana Devil” appears to have removed 
the doubt that the public would not accept 
spect ac les. 

Then there is “Cinerama.” Proving a 
surprising money-maker on Broadway, it 
seemed to indicate that the public would 
respond handsomely to technical changes 

the art. But must the motion picture 

a thing of three images? Something 
definitely it did demonstrate, however 
that those who had been urging larger pic 
tures were probably right. ‘“Cinerama™ in 
troduced an image about 60 teet wide! 


‘| his brings us to the mackless screen, 





particularly one in which is sought the 


elimination of a_ static, detined border 
around the projected picture, substituting 
a surround creature by the imave_ itself. 


This is the function of the Schlanger-Hoft 


The ‘Synchro-Screen” recently installed in RKO's 58th Street theatre, New York, a rangey house in berg development marketed as the “Syn 

mid-Manhattan, seating close te 2500 and having an extremely deep balcony. With a maximum viewing chro-Screen.’ At least in. its purpose to 
> Oo 2e lati 2p asnt ci i i i 

distance of 170 feet, the instal ation repreesnts special construction to fill the proscenium arch and pro eliminate a black border. the Cunchro 

vide an image 30 feet, 7 inches wide. Normally the picture height, with correction for keystone, would 


: % “ Screen” S “e . other ' 
be 24 feet, 10 inches; instead, it is 23 feet. Ashcraft “Super-High" lamps operated at 91 amperes give lal has been followed by othe " 


a center screen reading of 15 to 16 foot-candles. rangements tor a luminous surround, The 
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public has accepted the luminous picture 
surround, and it is a “new device.” 

The immediate effect of it—enlarging 
the picture psychologically, making it more 
intimate, giving the performance greater 
“presence,” removing extraneous influence 
on tone contrast and on color, and through 
all these functions enhancing the illusion 
is an important achievement. In its poten 
tialities, however, as part of the art now 
in the making, it is far more significant. 
It has liberated the image from a picture 
frame surrounded by architecture. ‘The 
available area of the performance is flexibly 
expanded, allowing tremendous effects of 
scale, giving director and cinematographer 
more creative tricks as well as better con- 
trol of them, and at last letting the show 
to occupy 2a dominant instead of 2 minor 
part of the field of vision. 


ELIMINATION OF BORDER 


Such a screen world, we believe, should 
be as little invaded as possible by definable 
structure. Its edges should seem to peter 
out, you might say, into infinity. “That 
would relate the screen with auditorium 
design most intimately. 

Nothing like that, except possibly here 
and there, is likely to be attained very 
soon; however, the idea explains why we 
think unmasking the screen should not 
mean substitution of just another, less ob 
jectionable, kind of border. And that is 
why we have cited the maskless screen with 
a synchronous surround—that is, a sur 
round created by the projected image—as 
being specifically one of the ‘new devices” 
of motion picture technique, part and parcel 
of the development of the motion picture 
into a greater theatrical medium. 

But there is more. A few weeks ago, 
at RKO’s 58th Street theatre in New 
York, a “Synchro-Screen” was installed for 
an image 30 feet, 7 inches wide. ‘This type 
of screen theretofore had been confined, in 
order to enjoy the economies of prefabrica 
tion, to a size allowing a picture no more 
than 26 feet wide. Compared with the 
sizes of pictures obtaining in even large 
theatres today, 26 feet is extraordinary. 

It is interesting to recall what has been 
happening while the industry was arguing 
with the Government, manuevering over 
Compo, quarreling about Arbitration. 
RKO’s 58th Street theatre has a picture, 
on a maskless screen, 30 feet, 7 inches wide 
with about 16 foot-candles of light at the 
center. “The lamps are Ashcraft ‘Supet 
High’s” using 10mm positive carbons and 
operated at 91 amperes with the economy 
of reflector arcs, aided by the matched 
speed of Bausch & Lomb f2 lenses. The 
progress that such light sources represent 
is a vital factor in the resolution of the 
“new devices” into a greater medium of 
screen entertainment. 

During the Holidays, the Roxy ‘Thea 
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Black and Gold Marlite Marble Panel on stair walls; Plain Color Marlite behind concession counter 


Va way 10 Ci O08 / 


. . . remodel with economical Marlite 













Colorful Marlite plastic-finished wall and ceiling panels take the 

high maintenance costs out of your overhead, These easy-to-install 
panels, in a wide range of striking colors and patterns, never need 
painting or periodic redecorating. The lifetime finish resists moisture, 
grease, heat, acids, alkalies, and stains... cleans bright and 

lustrous with a damp cloth. 

Modernize with genuine Marlite and enjoy beauutul intertors 
without costly maintenance. Plan on Marlite for entrances, lobbies, 
lounges, rest rooms, offices, candy cases, counters, doors, fixtures, and 
other service areas. See your building materials dealer or write 

Marsu Wait Propucrs, INc., Dept. 169, Dover, Ohio 

Subsidiary of Masonite Corporation 


Marlite 


plastic-finished 
WALL and CEILING PANELS 
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The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 





Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 
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1tre in New York disclosed to an invited 





audience a motion picture presentation on 





a screen 32 feet wide, lighted also by Ash- 

craft “Super-High” lamps, but pulling 100 

amperes and with Kollmorgen lenses f1.9. 

. RKO people jokingly call their 58th 


Street theatre presentation “the poor man’s 














Cinerama. Not to be altogether outdone, 






and having straight arcs operated at 170 






amperes, Radio City Music Hall presented 
“Million Dollar Mermaid” with the water 


ballet sequence “‘magnascoped”’ to a 50 feet. 






ASPECT RATIO ALTERED 










To be noted also in one of these recent 
installations—that of the RKO 58th Street 
is a change in aspect ratio. Often cited 






as a misfortune of the art is the ratio of 
breadth to height of the film frame, which 






is substantially preserved in the present 


Out of many comes 






proportions of 6.00x8.25. The lateral are 

h h ° h d d of vision is three times that of vertical 
one... t e one tf at is neag an vision. In the special provisions for an 
oversized “Synchro-Screen” at the 58th 


shoulders above the rest ees Street theatre, RKO increased the width 


without increasing the picture height. 


the one The ratio of height to width was. re- 


( 


duced by only 714%; more might have 


and only, WALKER cut critically into performance material. 


Here, then, is another problem: In adopt- 


HIGH INTENSITY ing a picture that effectively fills the field 


of vision, we want expansion especially in 


SCREEN the lateral direction (which is what ‘‘Cine- 


rama’ achieves). Does that mean the revo- 










lutionary adoption of new frame dimen- 





sions? Not necessarily. Considerable cor- 








rection of the original error can be attained 





in the theatre by aperture plate filing, pro- 













a 
Pe) me vided camera hairlines are introduced that 
bade h a8 for Natural Vision “BWANA DEVIL” further curtail vertically the field of critical 
the three-dimensional feature that’s break- gee 
Chird-dimension . . . dominant perform- 
ing box office records . . . but you must see ance area expandable and contractible per- 





haps by cinematographic and processing 





Walker screens to believe your eyes .. . to. 






$ é technique (frequency modulation) . . . bet- 
believe that Walker is the one screen that has ter aspect ratio—these go not alone but 
absolute crystal clarity, snow-white bril- together in the making of a greater motion 
li " lasti picture. Nor is any one of them inseparable 
tance, long-lasting economy. from further progress in projection light 






sources, Which now have reached the limit 


NATIONAL THEATRE SUPPLY has everything for of heat at the aperture. 


your special “3rd dimension” needs: mechanical and We have had impressively demonstrated 
that images of dominant scale produce a 








electrical projector interlocks, 5000 ft. magazines, 5000 





performance of greater impact, often 
ft. reels and 5000 ft. rewinds. And remember, 27 years icinhecnise indeed, the dlusion of perepet- 
of National Theatre Supply experience and know-how tive. In stereoscopic motion pictures there 
is a cumulative reduction in light of about 
60'7. More effective light cannot be trans- 






can help you with all your projection problems. 









' mitted to the aperture unless means can be 
Pag. AT f o PS A L found to prevent anything like comparable 
transmission of heat energy. Here are basic 

determinants of the motion picture now 


Division of National « Simplex * Bludworth,Inc. in the making. And, finally, that greater 









medium can be fully realized only through 






auditorium design specifically for it. It all 





adds up to a pretty big job. Must it be 






left entirely to outsiders? It could be fin- 






shed sooner if the industry lent a hand. 
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of the Government now in effect regarding 





The Rising Revolution in 
Motion Picture Technique 


By BEN SCHLANGER, Theatre Architect and Consultant 
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FIGURE | 
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FIGURE 2 FIGURE 3 


FIGURES |, 2 and 3 all relate to the same scene. The small screen 
of Figure | shows further magnification of the close-up as it would 
appear if the cinematographer did not edit this shot for increased 
sizes, resulting in an unnecessary and undesirable enlargement which 
would cause the loss of too many of the seats nearest the screen. 
Figures 2 and 3 show how this scene might be designed, bringing into 
the scene surrounding atmosphere instead of excessive magnification. 
Lighting and color treatment are sufficient tools for the purpose of 
forcing concentration on any portion of the scene. The small screen 
of Figure | is an mple of almost exclusive reliance in the past 
on one method of forcing concentration. 





ITH THE favorable policy 
sufficiently 


It is now possible to illuminate screens 
for pictures up to 35 feet in 


Larger images, maskless 
screens, three-dimension 
and other developments 
usher in 1953 as a year 
of rebirth for the art. 
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FIGURE 4 FIGURE 5 
| ff 
iM 8 

FIGURE 6 ’ FIGURE 7 


FIGURES 4 and 5 show the effect of increased performer sizes 
with increased screen size in use of the middle shot. Here again mere 
magnification of the scene on the smaller screen is not desirable with 
the enlargement of the screen. Figure 5 shows a wider camera angle, 
depending again on color and lighting to force concentration. A still 
greater increase in screen size would bring yet wider camera angles. 

FIGURES 6 and 7 show a long shot scene presenting the same 
problems and treatment as found in the middle shot example, The 
figures on the larger screen become life-size, or larger. Dotted lines 
on all of the enlarged screen diagrams indicate guide lines of 
cinematography (see text). 


width 1s still close to 18 feet, so that it 


now possible practically to double the size 












iS 


construction materials, we can turn again 
to practically unhampered to much needed 
remodeling of motion picture theatre struc- 
tures. ‘The screen end of the auditorium 
should be a number one consideration for 
the zone that 


proposed changes. This is 


contains the merchandise sold by the ex 
hibitor. 

Recent developments have proved that 
the patron responds favorably to new ideas 
presentation. ‘There are 


in screen many 


other areas of importance in the motion 


theatre 


picture which also need attention 


after many years of deterioration and ob- 
solescence; but the budgets now set up for 
immediate proposed work must give 
priority, at least temporarily, to develop 


ments In picture presentation. 
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width, and to do so economically. “The new 
developments in carbons and the new re 
Hector type projection lamps, as well as the 
benefits of coated lenses, account for this 
achievement. 

The cost of this new equipment, the ne¢ 
essary changes in wiring and power supply 
units, and the new screen, can prove low 
enough to be one of the best investments 
ever made in a motion picture theatre, con 
sidering the dramatic change in presenta 
tion made possible. A number of new instal 
this 
work was required have substantiated this 


lations of type where no structural 


estimate by approaching amortization of the 

cost in less than a few months. 
Comparatively recent surveys have indi 

that the average projected 


cated picture 


of the average picture with equipment now 

















available. 

For the moment this fact may not be as 
striking as it should he because the exhibitor 
is likely to be 


cerning 


“intrigued” by headlines con 


triple projection and _ ste1 


cyst Opi 


systems. However, thousands of theatre 


will have to depend on standard projection 
and production methods at least for some 
time to come, and it pays to insure modest 
but important increases in income over such 
an intervening and highly uncertain period, 

‘There are theatre ha ny large tage 
areas which permit a great amount of flex 
ibility in that it is possible for the purpose 
of different engagements to have accommo 
all of the new 


dations tor projection sys 


tems, as well as giant-size standard projec 
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RECTIFIERS 
PREFERRED 


The only rectifiers 
especially designed, 
and 





at 







manufactured 
tested in one plant to- 
gether with and for use 
with motion picture 
projection arclamps. 
This is highly important, 
as efficient operation of 
each type and rating of 










arc necessitates a recti- 





tier specifically engi- 
neered ‘o its particular 
requirements. 






There is a dependable 
Strong Rectifier for every 
type projection lamp: 
2-Tube - 4-Tube - 6-Tube 
Single and Three Phase 
Models for 

. * Rotating Feed Angular Trim High Intensity 
* Copper Coated Coaxial High Intensity 

* 1 K.W. High Intensity 

\/ * Low Intensity 












All assure smooth output current, long life, 
. low operating temperature, and flexibility 
in control. 




















Write for 


Free Literature 
THE STRONG ELECTRIC CORP. 


City Park Ave. ° 










Toledo 2, Ohie 






PROJECTION LAMPS « SLIDE 
SPOTLIGHTS © RECTIFIERS « 


PROJECTORS 
REFLECTORS 







YEARS OF WORLD LEADERSHIP 















AERO SUPER SPEED CURTAIN 
CONTROL 


® Operates heavy curtain— 
225 F.P.M. 
® Magnetic brake and safety clutch 
—Standard Equipment 
® Instantaneous, finger-tip command 
® Adaptable to Vertical lifts 











There is a Vallen model for every 
Curtain Operating Need—including 
Round-the-Corner and Rear-Fold 


conditions. 








For your answer contact Headquarters. 






VALLEN, INnc., AKRON 4, OHIO 



















tion, Unfortunately, these theatres make up 
a comparatively small proportion of all the 
theatres, therefore we are especially con 
cerned here with the great number of the 
Many of the 


latter will require some structural work to 


itres without suc h 


staves. 
screens. In some in 
false 
conditions 


accommodate larger 


stances exit door locations. proscen 


jums and other strucrural mas 
have to be changed to accommodate a radi 
cal increase in picture size. 

\ review of what the patron is likely to 
way of 


respond to in the entertainment, 


taking the longer view, is necessary when 
structural work is contemplated. We know 
that the ingredients of excitement -and re 
laxation are what we must real 


that 


important ; 


ize Is unless both are available in 


proper proportions, any medium of enter 
tainment will be wanting after the novelty 
stage has passed. 

The 


standard projection, can enhance relaxation 


definitely enlarged picture, with 
because of the easier vision it provides, and 
certainly it can add excitement through the 
impact of sheer scale; and what is most 
important, it will not preclude the use of 
other projection systems in the future, Of 
additional significance are physical condi 
tions that will accommodate and encourage 


wider-angle cinematography. 


STAGE-BALCONY HOUSES 


‘Two problems are present in theatres 


having stages when an enlarged screen is 
proposed—both of them easily solved. The 
first problem is that of the presence of a 
balcony overhang which would obstruct the 
view of the top of the picture for those 
seated on the orchestra level farthest from 
the screen; the second problem is the un 
comfortable upward viewing angle for those 
seated nearest the screen. 

‘The answer to both of these problems Is 
to keep the top of the picture as low as pos 
sible. “This can be done by placing the bot 
tom of the picture as little as 3 feet above 
the floor of 
end; or by placing the bottom of the pic 


the auditorium at the screen 
ture directly on the stage floor. 

Heretofore it has been important to place 
the screen higher because too much of the 
total screen area would be obscured by the 
heads of people. The this 


percentage of 


obstructed vision area is not critical with 


the new lowered screen position when the 
to 25 feet or 


width is increased 


\lso 


be reduced as much as three-quarters of an 


picture 


more the height of the picture can 


inch to the foot from the normal height 


i standard frame without seri 


eNncroag hing 


produced by 
ously upon performance ma 
terial, An aperture plate can be filed to give 
this better aspect ratio. 

There are now several factors to consider 
in determining optimum picture size for 


each theatre. In the past we were guided in 
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this problem chiefly by the maximum view- 


ing distance encountered. ‘This is now in- 


sufficient as a guide. The optimum picture 


size is rather the one which creates the 


maximum number of ettective viewing posi- 
tions. 

For example, in a 1500-seat theatre it is 
entirely in order to eliminate 80 seats which 
ire too close and too tar to one side of the 
picture when the remaining 1420 seats pro 


vide much improved viewing — position. 


When the motion picture theatre had the 


distinction of presenting a particularly 


seats were forced 


unique medium, many 
into positions either too close to, or too tar 


from, the screen. Fortunately, the large: 


screens are now improving a great many 


of the remote seating positions and thereby 
more than offsetting the slight loss of seats 
nearest the screen. 

The position for a tolerable first row ot 
still 


distance from the screen equal to the width 


by making its 


seating Is determined 
of the picture. 

‘Television images at home, and even in 
large screen theatre TV, are at their best 
with close-up shots; both fail in showing 
detail when middle and long shots are used. 
Present television scanning methods impose 
these limitations. 

The predominant use of the large close- 
up in the motion picture during the last 30 
had its 
restricted the art of cinematography, mak- 


years advantages, but it also 
ing it stilted and artificial; and it discour- 
aged the development of large-screen and 
wide-angle cinematographic — techniques. 
Now the motion picture theatre can again 
earn a unique position by exploiting the 
use of middle and long shots which are 
made effective with enlarged screens. 


The 


enough to make easily 


theatre picture should be large 
visible the smaller 
details in middle and long shots. This can 
be achieved if the maximum viewing dis- 
than four times the width 
4W); but in 


many Cases this formula will not prove to 


tance is no more 
of the projected pieture 
give a large enough image for important 
psychological reasons, and also would not 
illow for wide enough angles cinematogra- 
phically. Figures 1 to 7 show the relation 
ship of picture size to the cinematographic 


techniques. 


PROGRESS TOWARD REALISM 


\ really artistic and eftective story teller 
limitations ot 


with 


Was evolved even with the 


the screen size shown in Figure 1, 


merely black-and-white — cinematography 


and without the benefit of sound. The 


addition of color and sound were factors 
which brought to the motion picture screen 
opportunities for truly expressing realism. 
The addition of sound alone did not nec- 
essarily call for an increase in picture size 
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(Continued on 















Che Drive-in . . 





*% A regular department devoted 


to the design, equipment and operation of outdoor theatres. 
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—+—TICKET MACHINE 


150 W AMBER 


BULBS (INSECT 
REPELLANT) 

IN HI-HAT 
FIXTURES 


ROOF OVERHANG 
3° ON SIDES 
4' ON FRONT 


S 


Zz 


SPECIAL 


~ CHANGE DOOR 


SIGNAL LIGHT TO 
SUMMON ATTENDANT 
OFFICER OR MANAGER 
IN CASE OF BURGLARY, 
UNDESIRABLE PATRON, 
TELEPHONE, 
INFORMATION, ETC. 


OPENING IN GLASS 


GLASS,WOOD OR 
CONCRETE BLOCK 
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ML | _ GRADE 


CONCRETE BASE 12" THICK, 6" ABOVE GRADE 


Lighting of the admission area can be effectively provided for by light sources suggested in these 
| drawings of a typical box-office, which is shown in plan and (bottom drawing) in elevation 
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Continuing a discussion of 
the electrical installation 


Grounds 
Ligh ting 


Tenth of a Series on 
GETTING INTO THE 
DRIVE-IN BUSINESS 


By WILFRED P. SMITH 


Former drive-in circuit executive, who is now 


operator of his own drive-in at Ledgewood, N. J 


eerq = oin dealing with a proj 

| ect so variable as a 
drive-in, it Is appre 
| ciated that not every 
suggestion will fit the 


situation ; however 





| principles are clearest 
when applied, so we 
2 continue the basic plan 


method in turning now 

to outdoor lighting. 
Much has been 
the advisability of the pole.’ 
Quite by Auto 


‘Vorium in Ledgewood, N. J., and after we 


said pro and con about 
“moonlight 


accident at the Garden 


had already poured the concrete foundation 
for the installation of the 10O0-foot metal 
lighting pole, we discovered that a tem 
porary arrangement we had put in worked 
out successfully. It became permanent 

In theory, this installation may be con 
trary to what has been advocated. We uss 
floodlighting for intermissions and break 


with two center flood lamps of 500 watt 
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suggestions for landscape and marker fixtures. 


EAGT DRIVE 
FROM BOOTH 
TO RAMP 


FLOODLIGHTS 
ON POLE 


TRANSFORMER 


FROM UTILITY LINES 
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BOX-OFFICE PANEL 
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each, and one 100U0-watt lamp on each end 


i 


of a bracket atop a 25-foot metal pole. 
This same lighting is used also during the 
showing of the trailers and short subjects 
that immediately follow intermission, 
which extends the period of time patrons 
can linger at the main building. 

In drive-in theatres where the individual 
speaker post has a light, thereby 


clearly defining the arc of the lamp, it is 


dome 


my personal opinion that “moonlight light- 
ing” is not at all necessary. However, in 
theatres that do not have such speaker post 
lighting I would suggest the moonlight 
pole lighting to help the motorist entering 
and leaving the theatre. 

In lighting the driveways (entrance and 
exit) inside the theatre, it is suggested that 
40-watt amber 
installed. While they are not 
are a big help. 

Another method is to use a birdseye spot 
on top of the pole to attract insects. By 


insect repellent bulbs be 


a cure, they 


concentrating them at one location they 


are less apt to be of an annoyance to 


patrons parked in the theatre area! 


PLAN BEFORE LEAPING! 


It is not impossible for an owner to 


spend many weeks, even months, in the 
preparation of efficiently lighting a drive-in. 
Probably more time goes into planning this 
In this installment 


detail than any other. 


the writer seeks to acquaint the reader 
only with practical needs and 
necessities with suggestions directed toward 


installation and low main- 


absolute 


an economical 
tenance costs throughout the years of actual 
operation. 

In addition, so as not to be handicapped 
by a complete, fixed scheme in the original 
installation, minor details can well be left 
out of the initial setup. 

The first consideration is that of “line 
droppage” from the main panel board in 
the main building. This simply means that, 
in the planning, do not have the wires go- 
ing out too far so as to cause an overload 


current to a point 


on the circuit to carry 
for specific purposes. Always bear in mind 
that the greater the distance away from the 
main panel, the heavier the gauge of the 
wire used. The accompanying layouts of 
wiring and lighting systems include one 
with all leading from one main panel; and 
another with an auxiliary installation on 
a separate meter as would be better where 
there are long drive-ways before entering 
the parking area itself, 

Here let us note that it is extremely im 
portant to use weatherproof fixtures in the 
outdoors at all times. 

From the detail drawings in these pages 
it becomes quite obvious that supplementary 
“innovation” lighting is feasible. In this 


category we put, for instance, a series of 


one or more birdseve floods attached to the 
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top of each mushroom, or pylon, along the 
driveway entrance leading away from the 
main highway before entering the ramp 
area. hese birdseye fixtures can be cov- 
ered with of 
it purpose 
to spotlight 


or rondels, various 
The be 


a certain tree or shrub that 


lenses, 
colors, desired. may 
has either been planted as part of the land- 
scaping or was on the premises. 

In addition a number of swivel-mounted 
birdseve floods or spotlights on top of the 
main driveway fixture to draw attention to 
an important coming 
copy. Another 
function of such special lighting is to spot- 


display publicizing 


attaction, or institutional 
light some such eye-fetching device as an 
American flag waving in the bree#e. 
There are other possibilities for special 
lighting; for example, a small body of 
wate can be accented by floodlighting it, 
‘This indeed has real 
eye-appeal. One can enhance the beauty of 


using a color lens. 


the scene by setting an artificial crane or 
several white swans into it. 

Some special “dress-up” lighting should 
be done down around the screen. To date 
the majority of drive-in theatres through- 
out the country have neglected to make the 
screen areas pleasing to the eye during in- 
termission. In our plans we have indicated 
four No. 8 wires for lighting here. 

It is quite an easy procedure to install a 
bank of floods 
focused to spill light from the bottom to 


or spots on the ground 
the top of the screen structure. 

Such a bank ot floods should be water 
proof and mounted 3 feet above ground and 
6 feet apart. Each fixture should have a 
lens at least 12 inches in diameter, and each 
Placed 


at a distance of not less than 50 feet in 


lens should be of a different color. 


front of the screen to permit the light to 
start spilling on the base will eliminate the 


“coldness” of the blank screen. 
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Most immediately involved in speaker instal- 
lation, but possibly incidental to outdoor 
lighting when ramp lights are provided, is 
the method of anchoring the pipes. Illus- 
trated here method of 
using precast concrete building blocks, in 
one hole of which the pipe is cemented, 
the other hole being filled with earth in 


burying. | 


is the economical 
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Lifetime 


Maintenance 
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No More 
Painting 
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More Re- 
flected Light 
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For New and Existing Drive-ins 


Spring will soon be here and your screen must be pal \ted 


again. Get rid of this “headache” by installing PERMA 
SCREEN. PE RMASCREI N can be installed without loss 
of operation on Drive-ins which operate throughout the 


year Considering all of it's features on new Drive Ins . 
PERMASCREEN will pay for itself in a short time. 
PERMAS¢ REEN can be pure hased ona time payment plan. 


IT WILL BE TO YOUR ADVANTAGE TO WRITE NOW 
FOR ALL FACTS REGARDING PERMASCREEN 

Pete Stathis of the Sparta Drive-in has this to say about 
his PERMASCREEN: 


“Dear Ben: | am certainly glad that you sold me PERMA 
SCREEN for my new Drive-in theatre. It that you 


claimed, plus the tact that we opened much earlier than 


1S all 


expected as we didn't have to wait to apply three coats 


of paint. The picture 1s pertect, in fact as good as our 


indoor theatre.” 
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Recent PERMASCREEN Sales: 
Bluemound Drive In Sparta Drive-in Pek Drive-in 
Milwaukee, Wisconsin . parta, W sin hek 
King Spring Drive-in Brewer Drive Hy. 53 Drive-in 
Reflection Johr Tit Tenn. Pauls V alley, kla Gary Indiana 
At All Time Th ¢ ity Drive-in Mid-Way Drive 
Kingsport Hi-way 3901 Midway Drive 
Jot n City Tenn San Dieg Calit 
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Debris Collector and Incinerator Conventional and Ianer Service 
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Mobile Food Vendor BON OFFICES 
TRAFFIC CONTROL 
Mobile Traffic Director “FRONTS 
“ATTRACTION SIGNS Vitracon of Stainless Steel 
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ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘*REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER ‘‘SECTIONAD”’ LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 


“ADLER SILHOUETTE LETTER Co. 


3021b W. 36th ST., CHICAGO 32, ILL. 


STOPS 
TRAFFIC! 


Long-life GoldE spothghts brighten 
lobbies, displays, etc ;s. 
proved Easiest to set up, most com. @& 
pact. Instant-lock tlt, heat-proof fre 
nel lens, porcelain socket, asbestos cord, 

removable cast base. Two models—500 
warts, 1000 watts blower-coc Pipe 
clamps, colot wheels, color frames avail 
able. See vour dealer—or write to— 


\G GOLDE MANUFACTURING C 





4888 N. Clark St., Chicago 


“GOLDE SPOTLIGHT 
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method in 
Management 








* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





ROM Phil earliest 

da when | started at the AmusU ‘Thea 
e, im Canton, Pa., Pve been an advocate 

of the theatre, for its place in the commu 
nity \ place that the community could 
be proud of; and a place that [| was per 
sonally proud of as a result of my own 
ettort | always considered that the thea 
tre was my theatre; and my responsibility 
to the community was to excel in my line, 
which was motion pictures. I've used up 
t lot ot brass polish, and persuasion, with 


taft people in my day, and my theme song, 
trom Pinafore, was, ‘He cleaned the win 
dows and he swept the floor and he polish 
ed up the handle of the big front door.” | 
never got to be the the ruler of the Queen's 


Na-vee but the 


the same, on the way up. 


elbow motions are much 


I he last theatre that | actively managed 


betore coming to New York was the Audi 
tormm, Coatesville, Pa. Lots of people 
know it, and will remember it, because it 
was purely a community enterprise. We 


operated a better theatre than could be 


found for many miles around , even as yood 
is Philadelphia had to offer, and we ran the 
sometimes sooner 


same protures 


BUILDING A CLIENTELE 


I learned then a lesson that I’ve never 


y our 


patrons and friends won't run off to 


forgotten. loyal community neigh 
bors, 
the nearest big city or anywhere else to buy 
their motion pictures if they have confidence 
The Coatesville 


theatre 


ind satistaction at home. 


Auditorium was the first 


in Pennsylvania to install a Western Elec 


upstate 


tric Sound System, and it wouldn't surprise 
me a bit, today, if somebody were to ask, 


“When 


rama’? 


will the Auditorium put in Cine 
They just expect the Auditorium 
to be up-to-date 


Working in New York for 


_ 
35 vears has 


Give Housekeeping, the Staff, 
Institutional Selling Their Due 


By WALTER BROOKS 


Director, Managers’ Round Table 
of Motion Picture Herald. 


given me a broad knowledge to pile on top 


of that early experience. And all of it has 


borne out what I discovered then. ‘There 
have been many examples to prove my 
point. | encounter fresh proof every day, 


in the Round ‘Table mail, from all over. 
Currently, the Radio City Music Hall, 
downstairs in our building, is celebrating 
its 20th Anniversary; but the theatre itself 
seems even newer, fresher, brighter today 
than it was when it opened. A wise and 


careful management has known what it 
takes to build a permanent clientele for a 
piece ot theatrical real estate. “That man 
agement knows why 6,000 people stood in 
line to see the current attraction, and they 
will lay you odds that the same lines will 
be there next year, even though they don't 
know what picture will be playing. 

The pre-selling of pictures is a natural 
pre-occupation of producers and distribu 
Their representatives, crowding 
desk, are 
pre-release of a new film; and sometimes, 
maybe 60 days later, if I refer to the same 
they give me that “Oh, that old 
thing’ look that this 


particular picture has just whipped through 


tors. 


around my always pushing the 


picture, 
because by time, 


the key-cities and they have other, newet 
pre-pre release pictures to talk about. 

We try to keep attractions alive in the 
pages of the Round ‘Table while thev are 


still current in the subsequent runs, because 


a majority of our members are just getting 
to them, months after the national pre-sell 
ing. Extensive pressure prior to general 
release tends to make audiences selective. 
They shop around. ‘They look in the pa- 
pers. Jesse Lasky said it, at the 
AMPA School session, in one pithy para 


recent 


graph: ‘I made a fortune when folks used 
to say, ‘Let’s go to the movies!’ And I 
lost a fortune, when they started saying, 


‘What's playing tonight at the Bijou?’ ” 
The film lost millions of 


admissions per week at the same time. 


industry many 


SELLING’? YOUR THEATRE 
Recently, on a visit to Canada, I talked 


about “selling the theatre’ as a topic of 
discussion with partners and managers of 
Famous Players-Canadian Corporation, be- 
cause they have done an especially fine job 
in this department. I cited the manner in 
which British managers always sell their 
theatres, and thrive on the loyalty of con- 
tinuous patronage, based on years of service 
in their communities. They 
tially better job along this line in England 
and in Canada than we do. The British 


are older showmen, and often better show- 


do a substan- 


men because of their experience in holding 
a clientele. Henry Gent, manager of the 
Royal Hippodrome, in Liverpool just cele 
brated his 50th aniversary, and he found 
some residents who had attended the first 
performance, in 1902, to help him celebrate 
the Jubilee. That adds up to a lot of com 
munity and institutional service, well man- 
aged and maintained. 

Almost ten 


vears ago I joined Metro 
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Goldwyn-Mayer in the home office staff of 
Henderson Rickey, director of exhibitor re- 
lations; and the particular reason why I 
was given that good opportunity was that 
I convinced them | was an advocate of (1) 
selling the theatre, and (2) merchandising 
the picture, in that order. Metro's exhibi 
tor relations department doesn’t sell pic 
tures; we tried to sell exhibitors the neces- 
sity of running good theatres, building and 
keeping their clientele, and merchandising 
the attractions individually as they went 
along, as part of a consistent theatre policy 
and program. 

‘Traveling the country, we had plenty of 
chance to see both the need for this policy 
and the value of it. Many times we've 
seen a “problem” theatre turned into a 
profitable theatre because the manager 
learned “to polish up the handle of the 
big front door.” ‘There are many anecdotes 
in that book, some laughable, some tragic, 
all of high interest to the manager who 
knows the institutional and community 
values. 

The ditlerences between “selling the 
theatre” and “selling the picture’ are evi 
dent in the bookkeeping methods of the 
allied tields. A million dollar picture must 
be amortized in about 18 months, but a 
$200,000 theatre building may be written 
off in 30 years and be more valuable at 
the end than it was in the beginning. Elmer 
Rhoden recently pointed to the fact that 


out of $2,700,000,000 invested in the film | 


industry, 94° is in. theatre operations, 


and only a mere $160,000,000 in all the | 


studios and = distribution phases of our 
business. “Phat is something about which 
to stop and think! 


GOOD HOUSEKEEPING PAYS 


It pays, all of us, on all sides of our three- 
cornered field, to pay close attention to 
theatre housekeeping as much as to book- 
keeping. (Good theatre housekeeping will 
keep your business books out of the red, and 
they'll know it, all the way back to the 
hills of Hollywood. We've had too much 
accent on production and distribution, and 
not enough on exhibition, as the mainstay 
of motion picture industry. ‘The producer 
of the film gets the publicity—but the man 
the publu wants to know is the manager 
of the neighborhood theatre! 

‘Theatre housekeeping means just what it 
does to any housekeeper—chasing dirt and 
knowing vour household better than any 
body else. It’s unbelievable how dirty a 
fine theatre can get when nobody seems to 
give a damn. QOur industry can never fail, 
it can regain its lost ground, and it will 
insure the future of motion pictures as mass 
entertainment in the face of forty million 
home television receivers, when managers 
learn to give theatre housekeeping staft 
training and institutional selling, its proper 


due. 


BETTER THEATRES SECTION 












































THEATER 
CLEANING 


Is yours the one out of 
every four theaters being ‘Tor- 
nado cleaned”’ today? If not, 
you're missing your big oppor- 
tunity to reduce cleaning hours 
with plenty of savings. Tornado 
offers faster, more thorough clean- 
ing of seats, floors, stairs, screens 
and other areas. It’s the ma- 
chine designed to answer each 
difficult problem of theater 
cleaning. 










Blower 
Sweeper 


Tornado moves 
boxes, rubbish and 
debris four times 
faster than any 
other method— 
cleans where noth- 
ing else will. 












As Shoulder-Type Vacuum 


Tornado cleans stairs, seats, drapes, screens, 
carpets—Is always at the operator's side, 
causes less fatigue. 


Learn the whole story about Tornado Theater Cleaning 


Write for Bulletin 597 


GREER ELECTRIC MFG. CO 











Some Management Methods 
Are Good—for a Laugh! 


ELMA, IA. 
HERE MUST be some reason tor hav 
ing a ‘method in management.”’ 


‘There must be some reason for the 
sake 


of a quick buck, and managing for the long 


difference between managing tor the 
pull. We vot to thinking about this subject 
for this month’s article and stayed home to 
night and put the kids to bed while the wit 
first After 
diapers on, the bottles warmed the pajama 
“Kentucky 


wouldn't 


took in the show. getting the 


snapped and two verses of 


Babe” 


trade me for 


crooned (my daughter 


Mario Lanza but then she’s 
only five), it was still possible to get shaved, 
changed and down to the theatre tor the 
second show, 

Probably the hardest job a showman has 
is to stay away from the theatre for a night. 
It’s that way with me, anyway. Aren’t we 
a lucky bunch of people to have a wonder 
ful business like this, that is so much fun 
we can’t wait to get on the job? Of course 
we have our tax, TV, rental and various 
economic problems, but everybody has his 
problems. 


Now we 


method in management 


all have our ideas about a 
lo be sure, there 
is also the old expression, corrupted from 
Shakespeare, there is method in his madness. 
methods” 


Some of the ‘ a person hears about 


over the years supply some of the reasons 


why running a theatre brings to mind so 
many curious mixed with happy experi 
ences. We could all spin yarns by the hour 


we know 


Some | 


of some of the “methods” that 


of being used by management 


can recall always give me a good Jaugh. 

Idiosyneracies and quirks of management 
are not the greatest factor in the success of 
an operation. “The top factor always has 
been, is and will be product. But some of the 
methods, or lack of method, have produced 
bull 


We've vot the floor for 


vood stories for sessions when exhib 
itors get together. 
about a 


the moment, so let me tell you 


few | know like 


The projectionist who had so little help 
and co-operation from the manager that he 


had to stick the observation 


his head out 


20 






the audi 


to test the sound level tor 
torium. ‘There was a buzzer system in the 
theatre, all right, but it had been “kaput” 


port 


for years, so when the projectionist sus 
pected the sound was too loud or too low, 
he just stuck 
tened and acted accordingly. 

All this 


years, until a 


his head out the port, lis 


worked wonderfully well for 


teen-ager started learning 
projection from the enterprising chief oper 
ator and learned that the chief was one of 
“those guys” who was afflicted with a bad 
case of nervous reflexes of the type not fre 
quently discussed in parlor conversation. 
One night while the chief was at his listen 
ing post, with pate out port, the teen-ager 
firmly and persistently placed a digit in the 
proper place on the chiet’s anatomy and 
they nearly lost the front wall of the pro 
Consternation was 
atoot in the But 


there’s no method in management that al 


jection room that night. 


theatre. Funny, yes. 
lows horse-play or inefficiency in the projec 


tion room. 


LENSES AND SKUNKS 


‘Then there was the one about the Mis 
bought new 
lenses and asked the installation man if he 


sourl exhibitor who some 
had any use for “those old tans” laying 
over in the corner of the projection room. 
The installer didn’t know what he meant 
by “fans’’; he nearly dropped dead when 
he discovered the guy was referring to the 


shutters from both machines! The exhib 


said he thought the machines were run 
ning plenty cool enough without those 
“fans,” so he had taken them off a while 
hack. It was after he did that he thought 


Now 


is that method in management ? 


he should have new lenses. I ask you 

Not having anything to do with method 
particularly, but amusing, was after com- 
remodeling and opening the best 
theatre the town had 


This 


pletely 
most beautiful 
to that 


and 


known date. is our skunk 
story. 

| was about eighteen and ushering to 
a packed house on opening night. A pecu- 


liarity of that particular house was location 





of the blower grilles at floor level. There 


were only two seats vacant, both right in 
front of those grilles, when in comes two 
youny fellows and we start walking down 
the aisle. 

I noticed as we walked to the front of 
the theatre that the audience started a 
crescendo of tittering. Couldn’t justify 
that, as we were playing something about 
as funny as “Anna Karenina’? when Garbo 
made it, or “Strange Interlude” with 
Norma Shearer emoting and blinking. 

I was in front of those guys, or to the 
windward side, so to speak. “They'd been 
trapping skunk. When I seated them and 
started back up the aisle, a horrible reali- 
zation struck me that this nice new house 
had suddenly assumed an aroma too befit- 
ting the program and | immediately, in a 
very un-McArthurian manner, reported my 
findings to the commander-in-chief of that 
theatre. The speed with which the mana- 
ger repeated, “Get ‘em out, get ’em out, 
get ‘em out” at least nine times in about 
three seconds, was a record that no linguist 
of distinction or renown will ever ap- 
proach. And believe me, we got ’em quick 


but quick, 


A LITTLE LIKE RELIGION 


Yes, there are about as many methods 


there are managers. 


And some 


in management as 
Some are better than others. 
are of such minus quantity that they can 
be used only as examples for stories like 
Not that the skunk 
story is any reflection on that manager. 
Management is a little like religion—not 
so important as to what kind, but how sin- 


some of the above. 


Certainly any method is 
that finds the 
manager not to perform the duties 
he expects from employes, that shows a 


cerely practiced. 
of the 
able 


not worthy name 


complete absence of co-operation between 
the floor and the projection room, and an 
indifference toward employe-public relations 
and the employe-management relationship. 

Likewise, management that cannot main- 
tain an orderly house, a clean house, a 
courteous and friendly house is strictly a 
busher in the management league regardless 
of how fluent he is in writing ads or adept 
he is at building displays or painting 
banners. 

There is method in management. ‘here 
is a wealth of suggestions for improvement 
trade 


management. 


in managerial function in papers. 
There is no excuse fot 
It’s simply a matter of 


method, educating the people concerned 


poor 


arriving at a 


to it, and seeing to it personally that it 


works. Or so it seems to me. 
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Exploiting Opportunity 





for Greater Sales 


HE YEAR 1953 could be the one in 
theatre refreshment were 
brought close to their fullest possibilities. 
‘The chance of this was authoritatively fore- 
seen in the 1952 report last fall of the 
‘Theatre America 
committee, 

‘There is no question,” it said, “but that 
we are entering a new era of increasing 


which sales 


Owners of concessions 


motion picture attendance through con- 
stantly improving product, theatre televi- 
third-dimension ; and simultane 


sion and 


g into a era of added 
revenue, The extent of this income will 
depend on the ability of the theatre opera- 
tor to prepare and specialize in this lucra- 
tive field.” 

Substantially greater attendance is the 
key—but it is not the whole story. Along 
with a larger number of potential custom 
ers for the snack stand must come method 
dynamic merchandising. There is 
enough experience for the know-how. 


ously entering new 


ical, 


An aggressive policy of refreshment 
merchandising calls for more than a bright, 
conspicuous stand with attractive display 
stock. That and a good trailer, with fresh 
copy from time to time, are fundamental 
tools of the trade. But added sales-power 
should be provided by descriptive ‘‘depart- 
mental’? markers—and institutional copy. 

The silent snack stand waits for the pa- 
tron to develop an urge to buy. Why wait? 
People coming into a theatre are thinking 
of the show; after putting change into 
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pocket or purse and handing over tickets, 


thoughts turn then to getting desirable 
seats. If there are two or more persons to 
gether, as there usually is, a certain amount 
of conversation also may get between the 
urge and the service. A few well chosen 
words attractively composed in a sign can 


effectively plant another idea. 


@ = They also work on the patron who 
has approached the stand. In this situation 
the special counter display devoted to a 
certain brand or type of merchandise is 
also important. More eftort should be made 
to obtain the co-operation of candy manu 
facturers to supply display material. 
Theatres will of course be one of the 
principal beneficiaries of the popcorn indus 
try’s impending promotional campaign. 
This, indeed, was suggested and strenuously 
urged by a theatre man, Van Myers, man 
ager of Wometco Theatres concessions de 
partment. According to a report just re 
from the National 


Popcorn Manufacturers, a 


ceived Association of 


“master blue 
print’ of the campaign is now being drawn 
up by an organizing committee. Popcorn 
1952 rose to 500 million dollars. 


retail 


sales in 
The promotional scheme aims at a 
sale, volume of a billion. 

In theatre refreshment sales, of course, 
there can be no substitute for on-the-spot 
promotion. ‘The public doesn’t go to the 
theatre to buy beverages and confections. 
But it is wide open for suggestions along 


that line when it gets there!—G. S. 



























Scenes (above) trom the Armour 





Intermission Trailers Boost 


Drive-In Refreshment Sales 


FOLLOWING the idea that 
nothing perks the appetite like the sight 
of someone else enjoying food, Armout 
and Company of Chicago, has prepared a 
trailers for drive-in 


series Of intermission 


theatres so designed to boost refreshment 
sales, The films do not place the emphesis 
chiet 
product, frankfurters, but also include ref 


exclusively on  Armour’s drive-in 


erences to popcorn and drinks. 


The film project) was conceived and 


three men at At 


Almaquist, of the Smoked Saus 


executed primarily by 
mours: Ed 
ave Department; Russ Brown, of the Ad 
Gold, of 


ertising Department; and Id 


Public 


in Atlanta, the trailers have rapidly grown 


Relations. First shown last spring 


in both circulation and popularity. They 
are oftered to drive-ins tree ot charge. 
The films are in full color and run for 
one minute. They announce the intermis- 
sion period and remind patrons that it’s 
time to ‘‘stretch their legs and perk up with 


a cooling drink, a box of popcorn and a 


delicious Armour Star Frank on a bun.” 
The action shots show scenes of family 
groups and teen agers enjoying such = re 


freshments at a drive-in stand. 
\ musical background includes jingles 


(Continued on page 27) 


L 


Patrons crowd into the refreshment building of the Starlite drive-in at Chicago, one of the many 


outdoor theatres showing the Armour 


intermission trailers which are provided free of charge. 
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It pays fo give your patrons what they want 
ON THE SCREEN 













Hy, wn w 1! 


For oxtra waft. dsp popular 
Wrigleys Spearmint Doublomirt; and Juicy Fruit Gum 


AG 193 
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More Vigorous Selling 
Urged for Candy in 1953 


INCREASED recognition of 
candy as a food product through greater 
food 


more publicity in the press, radio and tele 


distribution in stores and through 


vision, were important achievements of the 
candy industry during 1952, reports Philip 
P. Gort, president of the National Confec 
tioners’ Association, Chicago. In making 
the year-end report, Vir. (sort dec lared that 
“held in poundage 


the industry its own” 


and dollar value during 1952. This was 
done, he said, although rising ingredient 
and labor costs and weather conditions 


worked severe hardships tor many cand) 


manufacturers throughout the year. 
Looking future, Mr. Gott 
stressed the stepping up sales. 
“We will have to utilize all of our mer- 
talent to sell 


into the 
need for 
chandising more goods to 
more people,” he said. ““New ideas in mer- 
chandising are continually arising. In some 
fields the trend indicates that we are in the 
“pre-pac kayed, pre mixed, pre-cooked’ eTa 

a field first pioneered by the candy indus 
try.” 

Possible changes in distribution methods 
were also cited by Mr. Gott. Any changes 
will depend, he said, on “how well the es- 
tablished channels can answer the need for 
efficiency, for rapidity of turnover, and for 
The ultimate 


wholesome, 


agyressive merchandising. 


voal is to get our delicious 


REDECORATING THE SNACK BAR FOR THE CHRISTMAS SEASON 





The refreshment stand at Loew's Yonge Street theatre in Toronto, Ontario, Canada, was given an appro- 
priately festive atmosphere for the Christmas holiday season through the decorations shown above. The 
gay effects attracted widespread attention among patrons, according to manager J. McCracken, re- 
sulting in a notable increase in sales. What is more, the cost of so dressing the stand was very small. 


24 





product to the largest number of consumers 
in the most efficient manner possible.” 

As for relations with the government, 
Mr. Gott predicted the most prominent 
would be in connection with the amend- 
ments to the Food and Drug Act; revision 
of the farm program as it affects the pro- 
ducing, processing and marketing of candy 
ingredients; and imports and exports. Last 
year there was a 15% decrease in imports 
of chocolate confections, and a 6% increase 
in imports of sugar confectionery, he said, 


New Drink Dispenser 
Featuring Barrel Unit 


A NEW DRINK dispenser 
incorporating a Dad’s Root Beer barrel on 
top, with faucets below to supply other 
beverages, has been designed by the Dad’s 
Root Beer Company of Chicago, in collabo- 
ration with the Uniflow Manufacturing 
Company, Erie, Pa. ‘There are three mod- 
els available with varying drink capacities 
for each. 

Models No. 1 and 2 have one faucet in 
addition to the Dad’s standard multiplex 
service, each capable 
of serving two and 
other drinks, 
respectis ely. The 
drinks can be either 
carbonated or flat. 


Model No. 3 has 


faucets in ad- 


three 


two 
dition to the root 
beer service, supply- 
ing either four other 


carbonated bever- 





ages and carbon di- 

oxide (both coarse and fine stream), or two 
carbonated drinks and 
drinks from the 


second faucet. 


trom one taucet, 


two flat and ice water 

The dispensing cabinet has a pebbletone 
finish with sinks and drain plates in stain- 
Either a 


sealed 


‘Tecumseh 
1 ~ 
vermetically unit fur- 
nished is a standard part of the dispensers, 
h.p. tor Model No. 3, and 1/3 h.p. for 
The carbonator used is the 


less steel. Servel or 


compressor 


the other two. 
Liquid Carbonic “Atomatic” model. 

Soda and syrup are cooled separately to 
prevent excess foaming when served. Syrup 
is dispensed under pressure of 15 to 18 
pounds of carbon dioxide from the two 
faucets below the barrel. Syrup lines to the 
faucet are plastic. The syrup is contained 
in four 3-gallon stainless steel tanks which 
are stored two to a shelf in the syrup cabi- 
net. This should 
counter space be at a premium. 

Dimensions of the units (including the 
syrup cabinet) are 35 inches long; 1934 
inches wide; and 42 inches high. Without 
the cabinet the units are 24 inches long. 


cabinet is removable 
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A DRY | : 
i) ee |” 


») CANADA 
/ DRY 
\ SYRUPS 


" Ht 2 oe A 
CANADA BEVERAGE syrup PREPARED | 
~HANAL WITH SCIENTIFICALLY | oe 
TREATED WATER 


nHRy 
iv rE 


BEVERAGES 


CANADA DRY QUALITY SYRUPS 


build more busine ss for ¢ up machines... . give you choice 
of nine most-wanted flavors from one source permit 


frequent rotation of flavors 


CANADA DRY VENDING CUPS 


let you ordet in prac tical quantities .. Save Spat e and 


money. 


CANADA DRY 
Quality Syrups 


For information, call your local Canada Dry Ginger Ale, Ine. office. 





$25 Million Ad Budgets 
Set for Candy and Gum 


IS 


\PPROXIMATELY $25 mil 


pent on advertising in 1953 by 
industry, according to a 
‘ld romotional plans cor 

i pl In dl Pla } 

ducted by the 


public ition Gand, Indu (ry. 


ubstantial increase ovel 


lhe vure 


id budyets tor 1952 and 1951, it was said. 


employed by the 


Leading media to be 


omMpanit include national mayvazines tele 


on and radio, with point-of-sale promo 


ind i cards also set the las 


ontined to heavily populated irCas. 


In making tl rvey, the publication 
to the plans of the 
$3 top national advertisers It 
appropriated a 


1953 


found that thes have 


517,410,000 tor their cam 


in increase of about $2,500,000 


veal Four confectionery and 
firms will spend a million or 
vealed have 


ot SOO OOO ol 


Pull 
was re while eleven 
more. 

field, the survey 


Nauvatuc k, 


Second 


ling in the candy 
Petes Paul, Tic 
Conn., with a budget of $2,300,000 
in thre line up ds Mars, In Chicayo 
of $1,750,000. Planters Nut & 
Suffolk, Va., is third 


hows | 


with 
in. estimate 
Chocolate 
with SI 
\mony the che Wing vum 
William R. Wrigley, Ji 


wo, Is first with an estimated 1953 budvet 


( oOmpany, 


SC) O00. 
COMpPanies the 


Company, Chi 


of $4 million 


Prefabricated Snack 
Stands for Theatres 


PREFABRICATED — retresh 


ment stand ready tor mmmediate installa 


thon in theatres, have been developed by the 
Master-Kraft Balti 


Ihe units are designed to be placed 


Fixture Company, 


more, 
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AT DAD’S ROOT BEER BOOTH DURING THE TESMA SHOW 


ones 
| Oe ary 


Gathered at the busy Dad's Root Beer booth at the 1952 TESMA Trade Show in Chicago are pictured 
(clockwise) John Friedlund, national district manager (holding cup); Ben Weisbach, assistant sales 
manager, fountain flavor division; Isadore Berger, national district manager; Walter Sala, advertising 


manager; G. E. Kopald 
Richard Berns, Chicago sales manager; William 
division; and R. A. and A. Chipman, owners of the 


against the standee rail or be set into it; 


however, they can be adapted to other loca 
tlons 

A typical stand consists of a decorative 
background, a canopy, side wings, a 6-toot 
counter for a popping ma 


candy Case, a 


chine or warmer, and space for an ice 


cabinet. A back 


“third-dimensional”’ 


cream section includes 


two illuminated dis 
play signs and a panel display in the center. 


The 


hi-hat light fixtures and fluorescent fixtures 


canopy is illuminated by recessed 


in a cove. Lhe candy case ts also lighted, 


and there is a cash drawer. The ice cream 
counter has a Formica top, and the cabinets 
are lacquered birch hardwood. An entrance 
door on one side can be locked. 

All equipment comes completely wired, 
requiring only connection to the house cut 
rent. ‘Che units can be installed overnight 
by theatre staff members, according to the 
company, thus avoiding interruption of the 
atre operation, 

Overall 
10 feet, 6 inches; 


the unit are: 
width, depth, + feet, 6 


inches; height, 8 feet, 6 inches. 


dimensions of 


SCHUTTER APPOINTMENT 


Ralph A. Hull, an executive of the Schut 
ter Candy Company of Chicago for more 
than 20 years, has been named special rep 
resentative of the company and will spend 
most of his time in the field with Schutter 
salesmen and brokers, according to an an 
nouncement by W. A. Fette, vice-president 


Mr. Hull joined the 


Schutter sales department in 1931, event- 


and director of sales. 


becoming assistant to the sales man 
In 1945 he was appointed purchas 


ually 


aver, 


Russel, 
lonia and Big Rapids drive-ins at Greenville, Mich. 


assistant advertising manager; Edward Bright, national district manager; 


national sales manager, fountain flavor 


Ing agent of the company. Succeeding him 
in the latter post will be Edmond Doherty, 


formerly of the Shotwell Mfg. Company. 


New Hot Fudge Pump 
With Portion Control 


1 NEW hot fudge pump 
designed to provide adjustable portion con 
trol and eliminate the use of ladles has been 
Con 
stainless steel, the new 


added to the 


developed by Helmeo-Lacy, Chicago. 
structed of heavy 


unit (Model FP-96) can be 


standard Model 96 fudge warmer and the 
fitted to a 
‘The pump operates by a simple 


double warmers, ot standard 
No. 10 tin. 
lever action, and the outside can be wiped 
clean with a damp cloth. It will also han- 


dle most cold fudges, if desired. 
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Trailers Boost 
Refreshment Sales 


(Continued from page 22) 


sung by Bing Crosby’s Starlighters group 
of radio fame. ‘Vhe original music was com 
posed by Charles N. Shaw, of the Armour 
Merchandising Department, who also 
wrote the words with the aid of department 
members. A typical verse in the singing 
jingle is this one: “So step up—buy your 
Armour franks/ And give the kids permis 
sion,/ ‘To eat the finest hot dogs made 
Enjoy this intermission !” 

The success of the films in achieving 
their purpose of boosting sales has been 
attested to by a number of drive-in opera 
tors. In some instances sales jumped from 
an average of one frank to every six patrons 
to as much as one to three after the trailers 
were introduced. 

As further proof of their success, the 
Armour people like to point to what hap- 
pened at the Sandy drive-in at Portland, 
Oreg. It seems that Charles Madden, gen 
eral foreman of the Armour plant at Port 
land, took his family to this drive-in dur 
ing the weekend the films were first shown. 
At intermission time he visited the refresh 
ment stand to ask the manager how business 
was. He received an overwhelmingly 
affirmative answer shortly thereafter when 
he was paged over the public address sys 
tem to go to the stand where, upon so 
doing, he received an emergency order for 
72 pounds of franks! (‘The drive-in had 
previously ordered a regular four days’ 
supply based on past sales. ) 

And at the Hays drive-in at Hays, Kan., 
Wade H. Renick, manager, reports a simi 
lar jump in sales. “During the first four 
months of our season.” he says, ‘we sold 
franks at the ratio of one per every 16 
adult admissions. After using the trailers 
for the duration of the season, we found 
the ratio to be one to every ten.” 

Encouraged by such reports as_ these, 
Armour is planning to make additional 
trailers in the near future to add to the 


four now available. 
e 


SCHUTTER MANAGER RESIGNS 


The resignation of John Feinstein, sales 
manager of the Schutter Candy Company, 
Chicago, has been announced by William 
A. Fette, vice-president. A native of St. 
Louis, Mr. 


business in 1936 when he purchased the 


Feinstein entered the candy 


Candy Brothers Manufacturing Company. 
In 1940 he joined the Universal Match 
Corporation as its advertising and_ sales 
promotion manager. In 1950 he went with 
Schutter as sales manager. 
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Nestle 


Two New Attractions — 











Three All-time Favorites! 


Brand new 10¢ items! Double- 
your-money profit! Plenty of 
value and eye appeal! Order 
them out now. Packed 100 bags 
per shipping case. 






Famous Nestlé’s Crunch, 
Milk and Almond Bars. 
Available in both 5¢ and 
10¢ sizes, packed 100 
count and 24 count. 


See your Nestlé representative or write for more details 


THE NESTLE COMPANY, INC., 2 WILLIAM STREET, WHITE PLAINS, N. Y. 








MORE 






BEAUTY in 






AMO) Iuparrias GRIGGS 
BE RY, laboratory test CHAIRS 
WY proves Manley 


Popcobe tter leave 


less gum deposit . 
MANLEY Be sure to read the 

actual results in the 
SEASONING 


Manley ad in the 
PROVED FEBRUARY ISSUE! 
BEST! 


DON’T MISS IT! 


Their Beauty sparkles! 


Comfort —the minute 
they’re occupied! 
Superior construction 


gives years of service. 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 











Belton, Texas 












- 


Super Cleaning Is Specialized / 
Cleaning At Low Cost ja 


Cleaning your theatre with a Super Specialized Heavy lf re 
Duty Theatre Cleaner is a simple and inexpensive opera- esa et 
tion, because the Super is engineered and tool-equipped gy ts A 
to do the difficult, complex theatre cleaning job, usually Y vu 
costly and time-consuming by other cleaning methods. P 

One operator and a Super can: ‘ Super Model BP-1 


duiet, double duty 
cleaner for both wet 








@ Clean screen, keep sound holes clear of clogging dirt. 

@ Clean walls, draperies, box fronts, all high places 
10 feet up plus reach of operator, without strain. 

@ Clean right up to wall and under anything with 
3’’ floor clearance without stooping, bending 
and squatting. 

@ Blow popcorn boxes, candy wrappers and other 
debris from between seats down aisles for easy 
disposal. 

e Remove slush, dirty water and suds from a// 


and dry pick-up. 


floor surfaces, carpeted, wood, terrazzo or tile. Super Model M— 
See the Super perform in your own theatre. Ask For all general cleaning and 
your supplies dealer for a demonstration. blowing. Powerful, readily portable 


(U) All Models approved by (/nderwriters’ 
Laboratories and Canadian Standards. 


“Once Over Does It” 


SUPER SUCTION 


SINCE 191) ® 


“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 


Let us put NEW LIFE 
into your OLD CHAIRS 


We have serviced hundreds of theatres and 
welcome your inquiry. Our staff of trained re- 
pairmen will put new life and new beauty into 
your old theatre chairs without any interrup- 
tion to your daily show. 








NATIONAL SUPER SERVICE CO., INC, 
1941 WN. 13th St. Toledo 2, Ohio 


Sales and Service in 
Principal Cities 
in Canada: Plant Main 
tenance Equipment Co., 
Toronto, Montreal, 
Vancouver 







We rehabilitate or supply new cushions, re 
place parts and reupholster any style or make 
of theatre chairs. Make your seating problem 
our problem. Write today; outline your needs 











t 
“Better Your Theatre 
er eA Foam Rubber and Spring Cushions—Covers for Backs and Seats and You Better 
ORS: Upholstery Fabrics and General Seating Supplies Your Boxoffice ” 


SERVICES OF: Periodic inspection and Service—instaliation—Rehabllitation 


THEATRE SEAT SERVICE CO. 


160 HERMITAGE AVENUE e NASHVILLE, TENNESSEE 











y QUALITY | 
ao and 
“aS SERVICE 
S eee 
N TI 1 rywiwy, 
SUPER. LITE 
SCREENS 
For TV or REGULAR PROJECTION 


EXPORT AGENT 


STREUBER & LACHICOTTE, INC. 





‘ ; 
1819 Broadway, N. Y. 23, N. Y. $6.00 — 2%” to 44” opening 
Cable Address: “KASTRUBER"” $8.00 — 214,” to 5.” opening 

VOCALITE SCREEN CORP., Roosevelt, N. Y. Sold thru Theatre Supply Dealers Exclusively 
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The Revolution in 
Cinema Technique 


(Continued from page \4) 


because the visual portion could remain an 
abstraction. 

The addition of color was the first step 
towards realism that exposed the insuffici- 
ency of the picture size and the unpleasant- 
ness of dark picture surrounds. And the 
addition of stereoscopic motion pictures will 
further emphasize those deficiencies. 

At this time it is not definite as to which 
compromise may be used in_ presenting 
stereoscopic pictures, that of minimum pic 
ture size to maintain recommended light 
levels, or that of increased picture size with 
sub-standard lighting. ‘The first compro- 
mise, if adopted, can only be temporary 
or delay the success of stereoscopic movies. 

Motion picture auditoriums which at the 
screen end are much wider than even the 
new recommended picture sizes make it 
especially necessary to neutralize completely 
the surfaces surrounding the projected pic- 
ture. The use of a neutral type of syn- 
chronous luminous screen surround which 
will add realism to the picture is also an 
additional means of making the picture 
size seem to dominate the area of the screen 
end of the auditorium. 

Screen surrounds illuminated at fixed in- 
tensity do not aid in increasing the domi- 
nance of the picture because they retain the 
frame consciousness inevitable when there 
is a constant contrast between the color and 
light intensity of the surround and_ the 
changing light values of the picture. 

‘Two more steps have to be taken to make 
it possible to project pictures over 32 feet 
wide in the larger theatres. The first is the 
improvement of film cooling devices neces- 
sitated by the excessive heat at the projec- 
tor aperture; the other is the incorporation 
at the camera view finder of top and bottom 
guide lines which tell the cameraman to 
limit the important action within a smaller 
height, so as to allow greater emphasis on 
the horizontal direction of the picture, as 
well as to reduce the problem of theatre 
obstructions which would conceal impor 


tant pictorial details. ‘These camera aper- 


' ture guide lines should be adopted immed 


iately because their use would benefit 
present as well as future motion picture 
entertainment. A combination of air cool- 
ing and heat filtering devices are already in 
use or on trial and promise to reduce suf 
ficiently the heat at the aperture. 

Structural changes at the screen end of 
the auditorium now being contemplated 
should allow for as much picture width as 
possible. A projected picture width of 45 
feet would now seem more than a remote 


possibility. 
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*® "No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 


screen 


through which the motion picture has to pass 


by a man and his machine, the projectionist and his projector.” 


—an optical aperture 


Che Needle’s Eye 


A Department on PROJECTION & SOUND 


in the continuous miracle of the 


TERRY RAMSAYI 


Where Obsolete Equipment 
and Neglect Take Daily Toll 


in Print Cost and Prestige 


ROMINENT exhibitors have cited a shortage of prints as an industry problem. But 


print damage is of even broader significance in its effect upon the performance— 


the art itself suffers from the wavering streaks and blotches of injured emulsion in thou- 


sands of screenings every day. In this, the third article of a series on accessories and 


film handling, Mr. Gagliardi asserts: ‘The unfortunate truth is that most film damage 


occurs in the projection room, and especially in the projector.” And he tells why, and 


how it can be for the most part prevented. 


BY GIO GAGLIARDI 


GOOD PROJECTION, which 
is so essential to the presentation of a mo- 
tion picture show, is dependent upon three 
main factors—(a) the 
condition of the film, 
(b) the quality and 
condition of the projec- 
tion and sound equip 
ment, (c) the skill and 
training of the projec 
tionist. 

Satisfactory 
reproduction is not pos 





screen 





sible with a bad print 


GIO GAGLIARDI 


even if the projection 
equipment is in first-class condition. Simi 
larly, good results cannot be expected with 
a perfect film if the projection equipment is 
faulty and fails to operate properly. Like- 
wise, given good prints and efficient equip- 
ment, unskilled or inattentive projectionists 
may permit flaws to creep into the perfor- 


mance, 
Considering the tremendous magnifica- 
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tion which takes place between the film | 


frame and the picture on the screen and 


considering that 1440 different pictures are 


presented on the screen during each minute | 


of operation, it is something of a marvel 
that a frail like 
film stock can operate so long and so a 


device emulsion-covered 
curately without frequent breakdowns. 
Considering also that this same film is 
hammered constantly by hardened steel 
teeth, dragged through 
chutes, and subjected to extreme tempera 
1000 


is it any wonder that its operating life must 


restrictive spring 


ture differences of over Fahrenheit, 


be constantly supervised, and its working 
surroundings be kept in perfect condition! 

It is quite possible that some amount of 
film in ex 


damage may be suttered by 


changes and in transit from theatre to 
theatre; however, the unfortunate truth is 
that most film damage occurs in the projec 
tion room, and especially in the projectors. 

All good projection equipment has been 
designed, not only to function as perfectly 
as possible, but to minimize wear and tear 
prints. If every 


of theatre component 


part of this equipment is installed prop 











THE TREND IS TO 


STAR- 
CORED | 





For quality and quantity — the light 


produced with Lorraine Carbons is 


unsurpassed. 


The Star-Core feature of the positive 
Lorraine Carbons is your guarantee 
for a brighter, whiter and steadier 
light— more evenly distributed over 
the entire surface of the screen... 


more economically! 


FORANY SIZE | 
THEATRE OR 
DRIVE-IN 


> 





CARBONS, INC. 


BOONTON, N. J. 





















€ 
pTRe CAMBRIOG 


E 
yniversit’ ” 


@ A WELL-PROPORTIONED PICTURE 
FROM ANY SEAT! 


® NO RADICAL CHANGES TO STAGE! 


SYSTEM CAN FLY! 


@® CURTAIN CAN BE USED BETWEEN 
FEATURES! 


@® NO DISTRACTING FLUCTUATION 
OF LIGHT! 


a a 


Mm ass 






Mullen Patents 





The ACTS are in favor of ... 


RAYTONE’S NEW 


TRANSCENIC”® 


SCREEN SURROUND 


Designed, engineered, 
‘ 


for all theatres 


produced 
Very little stage 
space required. Extends effective 
picture area “Transcenic” vision 
gives illusion of depth — you look 
into the picture 

A pleasing, low-level illumination 
is maintained in the surround area 
and provides more comfortable 
viewing conditions. This is the 
method advocated by 
leading eye specialists and light 
ing engineers—balanced 
over the field of vision 
§. Light source controllable from 
the projection booth, as it should 
be, with a smal] projector 
and patented mask 

2. Special color effects available 
when desired 

3. Perfect viewing from every seat 
No one-sided surround when side 
seats are used 

4. A dramatic improvement in 
screen presentation at reasonable 
cost 

5. The perfect setting for true third 
dimension films when they be- 
come available 


viewing 


lighting 


slide 


ASK YOUR RAYTONE DEALER ABOUT “TRANSCENIC” FOR YOUR 
THEATRE — OR WRITE FOR INFORMATION AND DEALER LIST. 


RAYTONE SCREEN CORP. 





THE ASHCRAFT 


HYURO-ARL 


designed to produce 


MORE LIGHT at LESS COST 
It is the 
economical and high-powered es for 


SM.u.L and MEDIUM 


DRIVE-INS 


HYDRO-ARC. for 
W to 


than any Suprex Lamp most 


We recommend the 
drive-in screens from 


c. s. ASHCRAFT 


36-32 Thirty-Eighth Street 


7 feet wide. 





MANUFACTURING 
COMPANY 


Long Island City 1, N.Y 





165 CLERMONT AVE., 
BROOKLYN 5, N. Y. 


KEEP YOUR 
PROJECTORS IN 
TOP OPERATING 
CONDITION 


~OUPER. 


WITH “244 PARTS 


Eryvict 


4 





Good booth equipment is the most vital 
item of theatre operation — and by far 
the least costly. 


Replace worn parts promptly. 


Catalog on request 


LAVEZZI| MACHINE WORKS 
4635 West Lake Street 
Chicago 44, Illinois 


erly, maintained judiciously, and examined 


carefully, there should be no reason for 


film damayve. ‘There are a great number 
of projector and soundhead parts in the film 
path which may sometime seem unimpor 
tant, but which nevertheless demand fre 
quent attention and care by the projection 
ist. kilm damage may occur at any one of 


them; it can be avoided only if worn ot 


poorly adjusted parts are discovered 


promptly and repaired immediately. 


MAGAZINE VALVE ROLLERS 


More prints are discarded because of se 
vere and multiple scratching than for any 
other reason, and the most prolific sources 
of this type of damage are the 
valve rollers. Because 


grouped so closely together, with some of 


Magazine 
these rollers are 
them arranged to float on the film, they 
form a close nest or trap which can gather 
dirt, oily matter and film chips. This debris 
may slow down the rollers or may even 
stop them completely. 

When this happens, the raised-end tracks 
of the rollers will wear down. sufhciently 
to permit the central part of the roller to 
film. ‘This 


partic ular type of trouble is more prevalent 


have direct contact with the 


on the upper magazine valves because the 


concave section of the magazine funnels 


everything into the valve assembly. 

I-ven when the rollers are kept clean and 
free, some cases have been found where the 
white-metal which normally 


Casiny, com 


prises the bearing surtace for the roller 
bearing pins, has worn sufhciently to allow 
the body of the rollers to rub against the 
‘This extra friction will also 


with the 


trap trame, 


stop the rollers same disastrous 
result to the film. 

Concerning this kind of film scratching 
the Eastman Kodak Company reports that 
the relatively soft emulsion of new prints 
is very susceptible to abrasion, and the 
scraping is frequently so deep that the emul 
sion is completely plowed off. Since these 
on both sides of the film, non 


dark 


lines on the screen, especially when they 


rollers are 


emulsion side scratches show up as 


become filled with oil and dirt. 


COLORED DUPLITIZED FILM 


With certain types of colored duplitized 
film, there are two emulsion sides which 
are attected. Damage here will result in 


red and green “rain” or deeper lines. 
Clogged and damaged rollers may produce 
long straight scratches, or a repeating pat- 
tern of short scratches as the rollers jerk in 
their motion, or as the film weaves from 
side to side. 

The only remedy for this kind of trouble 
is repeated inspection of the magazine trap 
rollers and bearings, both front and back. 


The screw pins on the rollers are generally 
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-< a good reason 


jie 





As the only lamps produced complete within 
one factory, Strong lamps can be engineered to 






obtain the highest efficiencies ever attained. 







That’s why more dealers sell, and more theatres 





buy Strong-made lamps than any other make. 


As the world’s largest manufacturer of projection arc lamps, 






Strong has a line that includes lamps and companion rectifiers especially 





designed for finest results under every condition. 






a Accept no substitute or imitation. 


THE STRONG ELECTRIC CORPORATION | 


t CITY PARK AVENUE e¢ TOLEDO 2, OHIO 










— 















Please send free literature on Strong lamps. 
My screen is feet wide. 
NAME 
os | 
STREET 





CITY & STATE 
Photo by Underwood & Underwood NAME OF SUPPLIER 
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DIMENSION 































Permanently flexible Super -reflective 
Clean-cut perforations 


Delivered with protective coating 


ONLY $1.50 PER SOUARI 


Assures sharp 





Fungus-proof 






FOOT 





1675 Summit Lake Boulevard 






SILVER SCREENS 


IDEAL FOR THIRD 


brilliant pietures with vivid contrast 
No projecting fibers to impede or collect dirt 


Write for free 


WILLIAMS SCREEN COMPANY 






Stay white longer. Unaffected by moisture, 





samples, silver or 


write 





Akron 7, Ohio 

















HEADQUARTERS 
for 







24' 
MAGAZINES 


and 









23" 
REELS 





PRO-50 
Projector | 
Head 
















WENZEL 


Time-Tested 
Theatre Equipment 


Manufacturers of: Projec- 
tors, Sound Heads, Bases, 
Magazines, Accessories, 


Parts, etc. 


Send for descriptive 
literature 


WENZEL 
PROJECTOR CO. 


2505-19 S. State Street 
Chicago |, Illinois 








































ROBIN-ESCO 
“Super-Power'W.6. set 


MODERN .. . DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 








































TABLES 
45" or 60" Long 
CABINETS 
Units of 2 to 
12 Sections 







Projection Booth 
TABLES & CABINETS 


Made by GOLDBERG BROS., Denver, Colo. 
Sold thru Theatre Supply Dealers Exclusively 





| 
| 


' 
| 
| 
| 


| tion. 


hardened and ground and a few drops ot 


| oil will prevent rusting and eliminate fric- 


Remember that the film, while in 


| motion, is pulling these rollers around, and 


that excessive friction will cause the roller 
faces to slip on the film. 

Some rollers come through with a black 
oxidized finish which helps in detecting de- 


| fective roller operation because when film 


rubs on the black central section of the 


roller, it polishes, or removes, the coating, 
thus giving a warning of impending trouble. 


There are certain types of roller hous- 


| ings which have been carefully machined 


| for the roller pins. 


and which have special bearings installed 
These will give longer 
less possibility of 


life with 


scratching trouble. 


operating 


NEW TYPE MAGAZINES 


Upper magazines should be free from all 


encumbrances and should be easily remov- 


| able so that the upper rollers may be better 


MOTION PICTURE HERALD, JANUARY 10, 1953 


Some 
new 


inspected and thoroughly cleaned. 


manufacturers now have provided 


lines of magazines which have been con- 
structed properly for the 2,000-foot reels. 
They have heavier frames, bearings, and 
shafts 


so that they will not go out of shape with 


and are more sturdily constructed 
the weight of the film and the open door. 
‘They 


permit reaching inside comfortably with the 


are also large enough in diameter to 


fingers, and are deep enough to give plenty 
of side room to the reels. 

Some magazines have incorporated in the 
the window a low-voltage 
lamp which serves to give warning about 
the level of the film on the reel hub. Above 
all, these magazines are equipped with very 
clutches 


trame ot rear 


effective retard 
which provide a continual, smooth retard 
Such a device 


film 


constant-torque 


ing pull on the reel spindle. 


is invaluable in preventing overteed 


through sudden retard and snapping. 


REEL END ALARMS 





subject of 


While the 


zines, it is timely to mention film signaling 


on upper maga 


devices. There are some reel alarms which 
employ adjustable arms and balls, or rollers, 
resting on the film in the upper magazine. 
The principle is that when the arm gets 
close to the reel hub, a bell is operated to 
verve as a warning. Generally this type of 
mechanism must be made very small, hence 
frail, in order to ride on the film between 
the reel spokes. ‘Vhis high speed roller can 
be easily damaged and since it rides on the 
the 


mendous harm. 


center of emulsion it can cause tre 


If an audible warning must be used, it is 


definitely safer to use one whose whole 


mechanism is completely outside the maga- 
zine and has no contact whatever with the 
Such It con- 


film. a device is available. 









































































sists of a cam attached to the rear end of 
the magazine spindle. ‘The cam_ rolls 





against a weighted reel spring, causing it to 
vibrate. As the film nears the end of the 
reel, the speed of the magazine spindle in 


creases. “The cam thus raises the vibration 
As the originator of ‘‘packaged"’ equipment for drive-in- 





trequency of the weighted spring to a point theatres, Ballantyne still offers the only complete pack- = 
. . : : age unit for any size theatre. Ballantyne also offers ¢ ——_—, 
where the weight will strike a bell adjacent | eto el dice cts ea daee wena: Maem ak moar eon thee = 
| Ir »r adj 2 , “e of property, including entrances, exits, ramp detail, pro —_— 
to oat I roper adjustme nt Is produced by jection and concession room plans, et¢ free of charge = 
changing the leneth of the spring reel. to purchasers of Ballantyne equipment. The job of build — 
od = - : ing your drive-in resolves itself to your securing a dirt a 
(Please mute the bells—the audience is mz and a local contractor to erect the projection and oe 
: ; concession room building. Your problem is reduced to ; 
not interested in changeover alarms.) the simplest terms. Write for complete free details . be i 


After the film leaves the upper magazine, 


it is fed by the upper sprocket into the film 
The Ballantyne DUB'L-CONE in-a- 
car speaker is accepted as the new 


gate or trap. The film here must be guided 





artec > ; be ctas Pe “ The Royal Soundmaste standard in speakers today, It is pice 
pertectly, held in rock-steady position dur renal a ante designed to outlast any other 
ing projection, and then moved into a new More new features, sim- : speaker 3 to 1 yet it costs no more 
a) an ° plified design, and than ordinary speaker 
position, The guide rollers above the gate advanced engineering Lightmaster Madel 4570 
: . : makes them the most Arc Lamp, 45 to 80 am- 
serve as a guide tor the film as It travels outstanding sound re. peres. Provides brilliant 
. . oro ce avé a J ; Z Oo ver 1 arg- 
down past the aperture to the intermittent ie a ae ee aren ee ee 


sprocket. On older projectors these rollers 








are the only form of edge guide for the 
EZ-FRECT" 
1CK PRE-FAB The Boyer “E-2" Erect 
VELA TOMER Prefab Screen Tower for 
bb te OWER these who prefer a com- 
plete ‘‘packaged”’ screen 
tower. 


film, but on newer models the long film 









tracks on the side of the aperture have been 
recessed to provide full length film guiding 


and edge support. 








For those desiring to 
build their own screen 
tower and concession 


GUIDE ROLLERS 





} y f € ‘ + 
stand, plans, blue prints ; Del ‘ ane . C “er 
and layouts are avail- lye Wed Fpl See abe 

e. » ° able without cost to pa ined ee bie po ‘Sy - 
It is imperative that the rollers and run purchasers of’ Ballantyne - PAG S50 Cae ; > Sg = Ay 
also i for from 400 to ) 


equipment or dual channel 





ners be aligned properly with the intermit 
tent sprocket, otherwise the teeth will 
engage the film perforations off-center, and 
the corners of the perforations will be 
broken. Vhe guide rollers must run freely 
or they may develop grooves and_ ridges 
which may further damage the film edges 
and even open up poorly made splices. ‘The 
guide roller assembly should be inspected 





frequently and if necessary removed for 
cleaning or replacement. “The guide roller 
tension springs should be checked to see 
that they have not lost their proper ten 
sion. Weak springs and misaligned guides 
will tend to produce objectionable side 





weave in the picture. 





‘The principal reasons for using pressure 
pads and shoes on a film trap is to prevent 
picture jump and to maintain a basic focus- 





ing plane for the film. The film starts and 
stops 24 times per second. It is pulled ith RCA SERVICE 
down by the intermittent sprocket teeth wi 


and it is stopped b he applied braking 5 
ction. othe tt. tapped SAAD and there’s a reason why: 


action of the film trap pads. Insuffictent 


pressure by the pads will permit the film * 
to stop at different positions causing picture | RCA SERVICE is 
jump. Excessive pressure will result in ab 
normal film wear and damage. 


Prompt - Efficient - Courteous 


‘There seems to be no generally accepted | e 
standard setting of pad pressure for any an nc 


GATE TENSION 





given projector which is satisfactory to all 
projectionists. The Pastman research labs A RADIO CORPORATION OF AMERICA SUBSIDIARY 
have made tests on various projectors over CAMDEN, NEW JERSEY 


a long period of time and have concluded | 
that a total equal pad pressure which de- | 


BETTER THEATRES SECTION 


mands a film pull of over 16 ounces ts un 


nNeCESSATY and only increases wear on the 


him while sellings producing pulls as lou 


as 0 ounces appear in some cases to be suf 
ficient to rive teady screen pictures 

} 11 j j +} 

lhe proper pressure will depend on the 


pe of proper tor u ed the condition oT the 


nae ind shoe and the condition of the 


" urtace With the older mechanisms 
iriation in pad pressure could only be ob 
cally 


leftorming the springs which held the in 


tained by removing the vate and phys 


lividual pressure hoes It can readily be 
een that the task of producing even ind 
properly 4 raded pressure the full length of 
ie film in the trap is extremely difficult. 
Lhe results of such adjustments varied 
widely and were seldom successful. 
Modern projectors have a distinct adyan 
taye over the older models. Most of these 
now have means of varying the pad pressure 
vhile the projector is in operation. “This ts 
venerally accomplished by changing the 
pring tension on a centralized pressure 


pont which controls the total trap tension 


It is now very easy to compensate tor varia 
tions in wear and changes in film surfaces 
1) making “4 imple fingrer-tip adjustment. 


These tension controls, and full-length 
film-edve vuiding, have been two of the 
rreatest modernizations applied to projec 
tion heads. They are the pring ipal reason 
why the modern projector produces such 


pertect rock-steady pictures 


Gio Gaagliardi, a qraduate of Massachusetts 
Institute of Technology, has been a_ theatre 
projection and sound and maintenance engineer 
for more than taventy years. Until recently he 

as a technical executive with Warner Bros 


Theatres kp 


USING A 16MM PROJECTOR 





A |!6mm Bell and Howell arc projector was in 
stalled in the booth of the Walter Reade circuit's 
Baronet theatre in New York City for the showing 

f a feature film recently. The picture was Shake- 
speare’s ‘Julius Caesar,’ which was made by 
Northwestern University students in a !6mm print 
only. The film was divided into two acts, each 
taking a full reel, so an intermission was held to 
prevent the need for another special projector 
The Baronet's managing director, Helen Colocousis 
s shown with the projector above 


34 











U.S. Equipment in France 





The Regent Cinema, in the northern city 


— 





The Cinema Des Ternes, a popular theatre in one of Paris’ busiest sections. 





an 
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Index to products Advertised 
& described in this issue, with 
® Dealer directory 

e Convenient inquiry postcard 


Firms are numbered for sasy identification in using postcard. Dealer indications refer to listing on following pages. 


ADVERTISERS 


NOTE: See small type under advertser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
i—Adler Silhouette Letter Co. eS aa We 17 
Changeable letter signs: Front-lighted panels for 
drive-ins (1A), backlighted panels (1B), and ehange- 

able letters (1C). All dealers. 
2—American Seating Co. 3 


Auditorium chairs (2A), drive-in stadium "seating 


(2B). NTS and direet. 

3—Ashcraft Mfg. Co., C. S. 30 
Projection are lamps. Unaffiliated dealers. 

4—Ballantyne Co., The 33 
Packaged drive-in equipment. Dealers: |, 4, 7, 19, 
20, 21, 32, 35, 43, 66, 70, 77, 80, 92, 104, 112, 
415, 125, #32. 

5—Breuer Electric Mfg. Co. ; sue 
Vacuum eleaners. Direet. 

6—Canada Dry Ginger Ale, Inc. 25 
Soft Drinks (6A), syrups (6B), beverage dispensers 
(6C). Direct. 

pe aT ere rT 29 
Projection earbons. Franchise dealers. 

8—Coca-Cola Co., The 2nd Cover 


Soft drinks (8A), ‘beverage dispensers (8B), syrups 


(8C). Direct 


9—F & Y Building Service, The 7; 8 


Architectural design and building service. 


10—Goldberg Bros. 26. 32, 39 
Reels (10A), box offiee speaking tubes (108), pro- 
jection booth tables and cabinets (10C). All dealers. 


ii—GoldE Mig. Coc. ... cc sccecsecens 17 
Spotlights. All dealers. 


12—Griggs Equipment Co... 27 


Auditorium ehairs, Direct. 


\3—Heywood-Wakefield Co. 6 
Auditorium chairs. Dealers: 6, 10, 14, 24, 32, 56, 
100, 103 


4th Cover 


14—International Projector Corp.. 
NTS. 


Complete projection and sound systems. 


5—Kroehler Mfg. Co.. 37 

Auditorium chairs. Unaffiliated | dealers. 

16—LaVezzi Machine Works 30 
Projector parts. All dealers. 

[Foanley, W0G5 once c tcc soness teanse de 27 
Popcorn seasoning. Offices In principal efties. 

18—Marsh Wall Products, Inc............++: tt 
Architectural materials. Direct. 

19—National Carbon Co., Inc.............. 4 
Projection earbons. All dealers. 

20—National Super Service Co., Inc. 28 
Vaewum eleaners. All dealers. 

21—National Theatre Supply............... 12 
Walker-American projection sereens, 

292-——-Nestie Company, Ine........-eecereceee 27 
Choeolate sandy. Direct. 

23—Poblocki & Sons 17 


In projection screens (23A), debris eart (238), 

pn a cnack bar (23C), traffie raag signs (280), 
— signs (23E), 
poster enses (23H), 

Nis ‘and direct. 


box offices F), marquees 
aaa frowts (281). 








Reference 
Number 


24—Raytone Screen Corp. 
Projection sereens. Direst. 


25—RCA Service Co. 


Projection and sound maintenance service. 


26—Robin, Inc., J. E. 
Metor-generators. Direct. 


27—S. O. S. Cinema Supply Corp. 
Distributors. 


26—Sportservice, Inc. 
Coneession service. 


29—Streuber & LaChicotte, Inc. 


Veealite projection sorsens. Direet. 


30—Strong Electric Corp., The. 


Rectifiers (30A), projection are lamps see. 
3 20 


ors: |, 2, 3, 4, 7, 8 9, 12, 13, 14, 17, 
22, 24, 25, 26, 27, 2B, 
42 44, 46, 47, rt 49, Si, ~ 


Adv. 
Page 


30 


33 
32 
39 
39 
28 


14, 31 


Deal- 
» 2 


30 32, * re 30, Py Hy 


59, 60, 62, 63, 64, 66, 67, 70, 2 7, 7. 1 7, 
79, 60, 81, 84, 86, 90, 91, 92, 96, 97, 96, 100, 
102, 104, 105, 106, 107, 106, 110, #12, 113, 114, 
115, 616, 017, 118, 121, £22, 124, (28, 129, 130, 
131, 32 
3!1—Theatre Seat Service Co. 28 
Theatre ehair rehabilitation service. Direst. 
32—Vallen, Inc. 14 
Curtain controls and tracks. Direet. 
33—Wagner Sign Service, Inc. ; 39 
Attraction pum (33A), plastics a Sf (338). 
Dealers 12, 43, Pig 15, 1 23, 
24, 25, 26, 2, 2a 30, 32, 34, 35, 36, 40, 41, vi 43, 
44, 54, 56, 57, 59, 60, 62, 66, 67, 69, 70, 72, Ri 
7m 75, 77, 79, 80, 86, oa. 89, 90, 91, 97, 99, 
106, 107, 106, 113, 114, 147, 118, 119, tat 
22. 124, 128, 130, and NTS Detroit Branch. 
34—Wentel Projector Co. 32 
Projectors (34A), soundheads (348), magazines 
(34C), reels (34D), Unaffiliated dealers. 
35—Westrex Corp. 5 
Foreign distributors. 
36—Williams Screen Co.. ; 32 
Projection sereens. All dealers. 
37 Wein, oi Cie 23 
Chew gum. Direet. 


EDITORIALLY 


NEW DRINK DISPENSER, page 24 

Drink dispenser incorporating a Dad's Root Beer 
barrel on top with faucets below for other bever- 
ages. Three models available. Designed by the 
Dad's Root Beer Company and Uniflow Manu- 
facturing Company. Postcard reference number 


E38. 
PREFABRICATED STANDS, page 26 


Complete refreshment stands ready for imme- 
diate installation. Include candy case, canopy, 
counters and cabinets, etc. Made by the Master- 
Kraft Fixture Company. Postcard reference num- 
ber E39. 


ATTRACTION LETTERS, page 37 


Changeable attraction panel letters made of 
masonite in seven sizes. Designed to fit ell makes 
of track by the Triple-S Supply Corporation. Post- 
card reference number E40. 


ALUMINUM POSTER CASES, page 37 

New poster cases of extruded aluminum an- 
nounced by Poblocki & Sons. Same design as 
their “Deluxe model but smaller and more eco- 
nomically priced. Postcard reference number 23H. 


NEW CARPETING, page 37 

Woven carpeting with a foam rubber cushion 
“built in'' under its broadloom surface. Made by 
Sidney Blumenthal & Company, Inc. Postcard 
reference number E4l. 


LETTER LOCKING DEVICE, page 38 

New type of slotting for changeable attraction 
panel letters designed to ‘lock’ the letter on the 
bar to prevent dislodgment. From Wagner Sign 
Service, Inc. Postcard reference number 33C. 


TICKET ISSUING UNITS, page 37 

Motor-driven ticket issuing units. 
dispense tickets in set of from one to four. 
Cabinets also available for the units from the 
Argus Manufacturing Company. Postcard refer- 
ence number E42. 


Automatically 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the January 1953 issue— 
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Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


ALABAMA 
}—Qeeene Feature Services, 1912 Morris Ave., Birmingham 


ARIZONA 
2—Girerd Thestre Supply, 532 W. Van Buree St., Phoenix. 


ARKANSAS 
S—Theetre Supply © 102! Grand Ave., 
4—Perria Theatre Gasety, 1008 Main St., 


CALIFORNIA 


Fresao: 
S—Midstate Theatre Supply, 1806 Thomas. 

Los Angeles: 
6—joha P. Filbert. 2007 8. Verment Ave.* 
National Theatre ly, 1961 & Vermont Ave. 
7—Pembrex Theatre ply. 1966 & Vermont Ave. 
&—8. F. Shearer, 1964 5S. Vorment Ave. 


San Francisco: 
Matioeal Theatre Supply, 255 Golden Gate Ave. 


Fort Salth. 
Little Reek. 


®—Preddey Theatre jes, 187 —— Gate Ave. 
108. *, Shearer, 243 Golden Gate 
|—Westera Theatrical Equipmem, $37 Golden Gate Ave.* 
COLORDAO 

Deaver: 


12—Grahem Grothers, 48 Linseln St. 
National Theatre Supply, 2\1! Champa St. 
{o—Berviee Theatre Supply, 2054 B way. 
\4—Weevers Service & Supply, 2120 Broadway.* 
CONNECTICUT 
New Haven: 
National Theatre Gepply, (22 Meadow St. 
DISTRICT OF COLUMBIA (Washington) 


(S—Briest & Seas, 925 Now jersey Ave., A w.* 
\@—Bee Lust, 1001 New Jersey Ave., N. W. 
FLORIDA 

17—Jee Mermetein, 714 N. E. ist e's Miam 
\t—Southenstern Equipment, 206 E ~—— 
1@—United Theatre Supply, 110 Franks © St, — 
20—Usited Theatre Supply, 329 W. Flagier $u, m 


GEORGIA 


Albany: 
2'—Diale Theatre Service & Supply, 1010 N. Siappey Dr. 
Atiaata: 


22—Capital City Supply, 161 Walton o. S. ¥. 

National Thestre Supply, 187 Walton St 

an tern Theatre Equi t, 201- Py ioctl a N. W.* 
74—Wil-Kie Theatre Supply, North Ave., M. 


ILLINOIS 


Chicago: 
%—Abtett Theatre Supply, 13/1 S. Wabash Ave.* 
“-@. 0 acewe Ce., 317 & Sangamon St. 
17—Gardner Theatre Service, 1238 S, Wabash Ave. 
Movie Supply, 1316 S. Wabash 
Netional Theatre Supply, 1325 8. Wabash Ave. 


INDIANA 
Evansville: 
—Evaenevilie Theatre Supply, 2900 E. Chandler Ave. 


Indianapolis: 
30—@er-Ber, ine., 442 £. Re ot. 


Si—Mid-Weet Theetre fem 448 WN. Iilinols 8t.* 
Netione! Theatre oy 436 N. iM ys ot st. 


IOWA 

Des Moines: 
332—Dee Moines Theatre 
National Theatre Supply, 1! 
KANSAS 


Wichita: 
53--Seuthwest Theatre Equipment, P. 0. Bex 2188. 


, 1121 High St. 
High St. 


KENTUCKY 

Louisville: 
34—Falle oily Theatre teem, 8. Third &t. 
356—Haddes Theatre Sepply, 208 8. 3rd St. 
LOUISIANA 


New Orleans: 
36—Hedges Theatre Supply, 1309 Gleystend Ave. 
37—Jonason Theatre Service, 228 8. Liberty St. 
nettene’ Theatre Supply, 720 & Liberty St. 
eastern Theatre Equipment, 2/4 8. Liberty St.* 
Shreveport: 
39—Ales Boyd Theatre Equipment, P. 0. Box 362. 


MARYLAND 


Baltimore: 
40—j. F. Dwsmae Ce., 12 East 25th St 
National Theatre Supply, 417 St. Pau! Place 


MASSACHUSETTS 


Boston: 
41—Oapitoi Theatre Supply, 28 Pledmont $t.* 
42—Jjoe Cifre, 44 Winchester St. 
43—\odependent Theatre Supply, 28 Winchester §t. 
A—Massachusetts Theatre Equipment, 20 Piedment St. 
National Theatre Supply, 37 i yg me sy 

45—Standard Theatre Supply, 78 Broadw 

<—Theatre Service & Supply, 30 Piedment St. 


MICHIGAN 
Detroit: 


47—Amusement Supply, 208 W. Montealm St. 

48—Ernie Forbes Theatre Supply, 214 W. Montoalm St. 

49—McArther Theatre Equipment, 454 W. Columbia St. 

National Theatre Supply, 2312-14 Cass Ave. 

50—United Theatre Equipment, 106 Michigan St., N. W. 
Grand Rapids: 

5i—Ringeld Theatre Equipment, (06 Michigan St., N. W. 


MINNESOTA 


Minneapolis: 

52-——Elliott Theatre Equipment, {110 Nicollet Ave. 
53—Froseh Theatre Supply, |i!f Currie Ave.* 
5i4A—Minneapolis Theatre Supply, 75 Giemwood Ave. 
Natioeal Theatre Supply, 56 Gienweed Ave. 
55—Weeters Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 


Kansas City: 
56-—Miseseuri Theatre Supply, 116 W. I8th St.* 
National Theatre Supply, 223 W. (8th St. 
57—Shreve Theatre ely. 217 W. {8th St. 
58—Stebbins Theatre Equipment, 1804 Wyandotte St. 

St. Louis: 
59—~MeOarty Theatre Supply, 3330 Olive St. 
National Theatre Supply, $ i2 Olive St. 

Lowis Supply Ce., 8310 Olive St* 


MONTANA 
61—Moentane Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
62-—Ballantyne Co., 1712 Jaskson St. 
National Theatre Supply, (610 Davenport St. 


63—Quality Theatre Supply, 1515 Oavenport St. 
64—Western Theatre Supply, 214 NM. i5th st.* 


NEW MEXICO 


65—Easterno New Mexice Theatre Supply, Box 1009, Clovis. 


NEW YORK 


Albany: 
66—Albany Theatre Supply, 448 N. Pearl. 
National Theatre Supply, 862 Breadway. 
Auburn: 
67—Aubure Theatre Equipment, 5 Court St. 
Buffaio: 
@—Becker Theatre Equipment, 492 Pearl St. 
69—Eastern Theatre Supply, 496 ae 8t.* 
National Theatre Supply. 498 Pearl St 
70—Perkine Theatre ry Ry % 508 Pear! St. 
7\-—United Projector @& ™, 228 Frankiio St. 
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New York City: 
72—-Amasement Supply, 841 W. 44th St. 
73—Capitol Motioa Pleture Sapply, 630 Nioth Ave.* 
74—Crowa Motion Ploture Supplies, 354 W. 44th St. 
75—Joe Hornstei . 
National Theatres 
76—8.0.8. Cinema Supply. 
77—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 
78—Centrai N. Y. Theatre Supply, 210 N. Salica St. 


NORTH CAROLINA 


Charlotte: 
79—Bryaet Theatre Supply, 227 S. Church St. 
80—Chariette Theatre Supply, 116 S. Poplar. 
8i—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Church St. 
62—Southeasiorn Theatre Equipment, 209 S. Poplar St.* 
83—Standard Theatre Supply, 219 S. Church St. 
64—Theatre Equipment Ce., 220 S. Poplar St. 
85-—Wii-Kis Theatre Supply, 229 S. Church St. 
Greensboro: 
86—Standard Theatre Supply, 215 E. Washington St. 
&7—Theatre Suppliers, 304 S. Davie St. 
OHIO 
Akron: 
88—Akren Theatre Supply, 120 E. Market St. 
Cincinnati: 
89-——Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1657 Central Parkway. 
Cleveland: 
National Theatre Supply, 2128 Payne Ave. 
90—Ohio Theatre Equipment, 2106 Payne A 
9i1—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
92—Amoeriecan Theatre Equipment, 165 N. High $t. 
93—Mid-West Theatre Supply, 862 W. Third Ave. 


Dayton: 
94—Dayton Theatre Susply, 111 Veikenand St. 
95—Sheldes Theatre Supply, 627 Salem Ave. 
Toledo: 


96-——American Theatre Supply, 439 Dorr St. 
97—Theatre Equipment Ce., 109 Michigan St 


OKLAHOMA 


Oklahoma City: 
96—Century Theatre Supply Co., 20 N. Lee St. 
99-—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
100—Okiahoma Theatre Supply, 628 W. Grand Ave.* 


OREGON 


Portland: 
10i—Modern Theatre Supply, 1935 N. W. Kearney St.* 
102—Portiand Metion Pieture Supply, 916 N. W. 19th St. 
103—B. F. Shearer, 1947 N. W. Kearney St. 
104—Theatre Utilitios Supply, 1987 N. W. Kearney St. 
105—inter-State Theatre Equipment, 1923 N. W. Kearney 8t. 
PENNSYLVANIA 
Philadeiphia: 
106—Biumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
Pittsburgh: 
107—Alexander Theatre Supply, 84 Van Bramm St.* 
103—-Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 172! Bivd. of Allies 
100—Saperior Motion Picture Supply, 84 Van Bramm St. 
Wilkes Barre: 
110—Vineenmt M. Tato, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 


1it—Rhode island Supply, 357 Westminster St., Providence. 
SOUTH DAKOTA 
112—-American Theatre Supply, 316 S. Main St., Sioux City. 
TENNESSEE 

Memphis: 


113—-Monareh Theatre Supply, 492 S. Second St.* 
National Theatre Supply, 412 S. Second St 
114—Tri-State Theatre Supply, 318 S. Second St. 
TEXAS 
Dallas: 
(15—Hardia Theatre Supply, re South H 
116—Herber Bres., 406 S. Harw od St. on 
117—Medera Theatre Equipment, i918 soame St. 
National Theatre Supply, 300 S. Harweod St. 
118—Seuthwesters Theatre Equipment, oie Jackson St.* 
Houston: 
119—Seathwestera Theatre Equipment, 1622 Austin St.* 
San Antonio: 
120—Alame Theatre Supply, 1303 Alametes St. 


UTAH 

Salt Lake City: 
{dees Tess ase Rae 7: i Seta 
123-—Weetern Sound & Equipment, 264 E. First Stuth St.* 
VIRGINIA 
124—Morfelk Theatre Supply, 2706 Colley Ave., Nerfoik. 


WASHINGTON 


Seattle: 
125~-Americam Theatre Suppiy, 2300 First A 
126—Inter-State Theatre Equipment Co., 2224 "tee re 
127--Mederm Theatre Supply, 2400 Third Ave.* 
National Theatre Supply, 2319 Second St 
128—B. F. Shearer, 2318 Second Ave 
WEST VIRGINIA 
129—Charleston Theatre Supply 506 Lee St., 
WISCONSIN 

Milwaukee: 
130-——Manhardt Ce., 1705 W. Clybourn St.* 
National Theatre Supply, 1027 VA Eighth St. 
ne Smith, 710 As State S 
1332—Theatre Kqulpmeat & Supply, 41 N. Seventh St. 


Charleston 














about Products . . 





% news and views of the market and its sources of supply 





Masonite Attraction 
Letters in Seven Sizes 


CHANGEABLE — attraction 
panel letters described by the manufacture? 
is being designed to fit all makes of track, 
have been announced by the ‘Triple-S Sup 
ply Corporation, San Francisco. “The com 
pany also has steel tracks which, it is ex 


plained, may be installed on existing metal 





billboards or 


or wood signs, 


The letters are 


marquees, 
walls. made of tempered 
masonite and are painted with automotive 
lacquer. 

‘They are regularly finished in black, but 
other colors can be furnished on_ special 
order. Sizes available are 8, 10, 12, 16, 24 
and 36 inches. ‘Vhe letters are self-aligning 
and have supporting clips. “They also have 
cove edges designed to prevent their being 


chipped when handled in or out of the sign. 


Aluminum Poster Cases 
In Economical Sizes 


rWO NEW poster cases ot 


extruded aluminum, more economically 
priced but incorporating the same design as 
its Deluxe’ model, have been added to the 
line of Poblocki & Sons, Milwaukee. “The 
manufacturer points out that its “Deluxe” 
with a glass size of 


One ot 


s tor 


model Cases 


40x60 inches or larger. the new 
models, marketed as “Premier,” is 40 inches 
wide by any height, or 50 inches high by 
anv width. The other new one, the “Econ,” 
is 30 inches wide by any height, or 30 inches 
high by any width. Both of the new models 


ire piano-hinged and an extra moulding of 


BETTER THEATRES SECTION 


extruded aluminum can be added to a 
commodate lighting on all tour sides of the 
case, 

In addition to the three standard alumi 
lited aluminum models, Poblocki manufac 
tures custom-built display cases of stainless 
steel and bronze in any shape or design to 
fit all conditions. Complete literature de 


scribing specifications for display, poster 
cases and bulletin boards is available from 
the company (2159 5. Kinnickinnic Ave. ) 


Carpet with Built-in 
Foam Rubber Cushion 


WOVEN CARPETING hav 


ing a foam rubber cushion “built in” under 
its broadloom surface has been announced 
by the Shelton Looms, Sidney Blumenthal 


New Y ork. 


An outstanding feature of the carpet, ac 


& Company, Ine., 


cording to the announcement, is the ease 
with which it can be repaired it damaged. 
The harmed section can be lifted out and 
new carpet inserted, it is explained, without 
any trace of a repair. 

For installing the carpet no underlay is 
required, the announcement said. It can be 
placed over concrete, plywood or a wood 
back Is 


designed to mould to the available type of 


subflooring as the sponge rubber 
flooring. 
The car pet can be cleaned by vacuum and 







%s oa. 


KROEHLER Fash-Baelk, THEATRE SEATS 


* "Push. Back 


is @ trace.mark owned and registered by the Kroehier Mfg. Co 


rug shampoo It Is manuractured 1 


variety of solid colors 


New Motor-Driven 
Ticket Issuing Units 


INDIVIDUALLY motorized 


automatically di 


ticket 
ing tickets In sets of from one to tour, have 
Argu \l imutacturinyg 


iinet 


Issulny units, 


pets 


been marketed by the 


Company, Chicago. ¢ ire also avail 


) Hive ep 


ible accommodating three four 





which Way be re 


one ot 


arate units, any 


moved without attecting the operation. of 


the others. 


The mechanisms were developed with a 


IN! 


hat 
Easy sitting comfort ! 
as 


Pays off a Your box Offices 


Naperville, illinois 





i 
eC] t¢ Keg Mavazine 


event f I unauthorized person 


ne Als not ore than one key of the 


eu e¢ operated at one time, and 
he machine will not repeat if the key i 
‘ owl | f f nute i it med 
hed ' 
1 hve ‘ ecorded on i non 
evel Ile té ine iccessible DY sim 
ivtit the top plate Lhe machine | 
' ted entire the use of cam nd 
eve rath han ye All moving parts 
ibiected to 7 thon are ise-hardened at 
the point oF weal I he top plate ind coun 
te flan ‘ fit hed in satin chrome. \ 
ochure describing the units is available 
trom the ompal 1141 N. Kilbourn 
\ver it ( ‘ ! 
oe 


GULISTAN BRANCH MOVED 


Phe Philade 
Karavheus if} Ir New 


A& M 


manutac 


Iphia sales ofhce ot 
York, 


has been moved 


turer of Crulistan carpets 

to larver quarters at 2006 Chestnut Street 
Phe new location provides. increased dis 
pla pace iwccording to Rudy (j;rofsick 


Philadelphia branch mandget 


e 
NAMED REPRESENTATIVE 


I hie lL nited States Nin 


Corporation of Minneapolis has named as 


Conditioning 


its manutacturet representative tor east 
ern ‘Tennessee the Mechanical [Equipment 


Company ot Knoxville 


ompartments 


DOUBLE MARQUEES WITH 


With two front entrances, each with a marquee 


the Waikiki 





119 FEET OF DISPLAY 





theatre at Honolulu, Hawaii, now has 


Wagner window-type attraction panels with three sides on both. They measure 53 inches high and 59!/, 


feet long, making a total of 119 lineal feet of attraction area. Wagner |7- and 10-inch red and green 


plastic letters are used 


Letter Locking Device 


A new tvpe of tapered slotting tor 


changeable attraction panel letters, designed 
to cause the letter to “lock” on the bar and 
thus prevent its dislodgment by high winds 
or other disturbances, 


by the Wagner Sign Service, Chicago. ‘Uhe 


has been developed 


new device, on which patents are pending, 


Is tor application to the Wagner line of 


( olored plastic letters 


e 
WENZEL MEXICAN OUTLET 


The Wenzel Projector Company ot Chi 
cago, has appointed the Cinemax Company 
of Mexico, D. F., exclusive distributors in 
Mexico of its “Ace” PRO-4 projectors and 
WSH 


3 soundheads 


SIMPLEX DISTRIBUTOR OPENS NEW BRUSSELS BRANCH 





To celebrate the opening of new headquarters 


Brussels, Brockliss-Simplex, distributors in Belgium 


for National Theatre Supply Export, New York, held a cocktail party at the Hotel Metropole, with French 


film actress, Prancoise Arnous, guest of honor 


Belgian 


Prominent 


fields, as well as embassy representatives 


Simplex projectors and sound equipment. 


38 


Her latest picture opened in Brussels the same day 
French, English and American personalities of the motion picture, press, and radio 
attended the party and were shown the latest models of 


Whirling Platform for 


Drive-in Playgrounds 


Miracle Whirl,” a 
self 
propelled action, has been marketed by the 
Miracle Whirl Sales Company, Grinnell; 


“THI 


circular playground apparatus with 





Its operation is controlled by the 


lowa. 
children shifting their weight; when they 
learn this, they can keep it moving without 
getting off to push. 

The equipment is available in two sizes, 
\odel 302, the larger, 
and 


regular and junior. 


is 10 inches in diametet designed to 
accommodate trom one to 40 children. ‘Vhe 
junior size is 6 inches in diameter and ac 
commodates from one to 12 children 

Both models are of round structure with 
no sharp corners or bolts exposed. Construc 
tion is of steel, and the platform is finished 


Handrails are 


plated to prevent rusting, and the platform 


in a variety of bright colors. 


has been placed at an angle so that rains 


will drain ott and keep it clean. 


& 
NEW KOLLMORGEN OFFICE 
Opening ot a New York City sales office 


at 30 Church Street has been announced 
by the Kollmorgen Optical Corporation of 
Northampton, Mass., 


“Snaplite” projection lenses. J. 


manutacturers of 
\. Fethers 
ton, sales manager, is in charge of the office, 
from which theatre supply accounts in the 
region are serviced. 
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Continued 





from 


Practical Plan for Economical Cooling 


page Y) 











(HO) 


units, and this load would be divided 


into the following parts: 60% from the 


people, 24° trom the outside air, and 16% 


from the building. The capacity of the 
refrigerating equipment to handle this peak 
load should be 60 tons and the fans should 
deliver 15,000 cfm. per minute. 

‘Today the uncooled neighborhood the 
itres face a terrific problem of reduced pat 
ronage during the summer season due to 
many torms of competition. ‘Television, the 
recreations and down 


drive-ins, outdoor 


town air-conditioned theatres all centrib 
ute to the potential summer amusement ap 
peal which will draw away the neighbor- 
But the small 


house cannot afford to pay for an extensive 


hood theatre customers. 
and expensive air conditioning plant be 
cause it charges less for admission and does 
not have more than two or three shows a 
day. Under these conditions the manage- 
ment of a relatively small neighborhood 
theatre would be wasting money if it 
bought the same quantity of air-condition- 
ing with the same refinements as the down- 
town house can enjoy. 

How then may the theatre heat loads be 
recalculated, applying good, hard, realistic 
towards the balancing of 
loads versus costs. Let us face the fact that 
neighborhood theatres have very light o« 
cupancy during the day, and have most of 
thet ‘The cooling 


systems could then be 


common sense 


loads in the evening. 
designed for peak 
evening loads. 


CONSIDERING MATINEES 


But what about possible crowded Sat 


urday and Sunday matinees? ‘To. begin 
with, cooling systems have been commonly 
designed to meet outside conditions that 
exist for the ten worst days of the season. 
The possibility that the maximum hot days 
will coincide with crowded matinees is only 


Now 


two-sevenths of ten equals three days. Can 


two-sevenths of the ten worst days. 


there be any justification for spending extra 
money for large equipment and operating 
expenses to take care of only three days of 
the season? 

Almost exactly similar reasoning may be 
used regarding the maximum peak loads 


Although 


“standing room only” signs are very much 


for the evening performances. 


to be desired, a realistic view of the situa 
tion cannot justify expectation of such con 
Again, it 
would be quite a coincidence were these 


ditions, except sporadically. 
to concur with the hottest, most humid days 
of the season. 

Considering the experience gathered by 


air-conditioning engineers, it seems quite 





BETTER THEATRES SECTION 


possible to reduce the total people-ioad trom 
the maximum number of seats by as much 
‘ Wor 
as 20 « 


ot comtort conditions for 95% 


without incurring any drastic loss 
of the sum 
mer season. Following this line of reason 
ing let us see what happens to the typical 
1000-seat neighborhood theatre which was 
cited above. 

Using 800 persons as the possible peak 
load, the people-load can be decreased to 
SO% of 


temperature design condition of 85 


evening 
both 
the outside air and building loads can be 


the original. Using an 


reduced to at least 60% of their original 


amounts. For these new conditions the 


total loads may be figured at approximately 
480,000 which 
refrigeration capacity of 40 tons. 


units is equivalent to a 


DECREASE ACHIEVED 


Thus by using a slightly different ap 
proach to the load problems of such a 
neighborhood or small town theatre, it is 
possible to decrease the size of the air-con 
ditioning plant from 
tons. 

It would be erroneous to insist that the 
smaller equipment will maintain pertect 
conditions under peak overloads for the 
worst day of the season, but it would also 
be foolhardy to pyramid these same loads 
their 
likely. “he savings in equipment, installa 


since concurrence is extremely un 
tion and operating costs should certainly 
make up for the few days when this equip 
ment may not fulfill the absolute maximum 
requirements. 

As refrigerating systems become smaller 
and more simplified, it often becomes pos 
sible to use equipment which has been pre 
fabricated in sectionalized units directly by 
the manufacturer. This equipment may be 
field 


conveniently, producing great savings in 


matched and assembled in the very 


costly field construction, metal ductwork, 
water and refrigeration piping. 


| nit conditioners come mm many sIZe 


and may be combined to produce any de 
sired tonnage capacity. When properly se 
will 


lected and installed, they operate at 


high efhiciency and give long, trouble-free 


service. 

The above discussion should show that 
by using realistic design, selecting proper 
sturdy equipment, and making simplified 
field installations, it should be possible to 
provide air-conditioning service to a great 
neighborhood and 


number of the smaller 


small town theatres which are now up 


against increasing intolerance during the 


hot months of any indoor theatre that does 


not have cooling facilities, 


a total ot 60 to 40 























The Best Chair Buy 


IN OUR 26 YEARS! 


924 STREAMLINED 
HEYWOOD-WAKEFIELD 
LATE TYPE 
THEATRE CHAIRS 
7-ply veneer back, spring- 
edge cushions with metal 
bottoms, leatherette on 
seat face and sewn mohair 
sides, gracefully 
solid steel standards. 


EXCELLENT CONDITION 


ony $5.95 


$.0.8. CINEMA SUPPLY CORP. 
602 West 52nd St., N. Y. City—Cable: SOSOUND 


curved 
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GOLOBERG 
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ASK YOUR DEALER 














GOLDBERG 7A EELS 





Sold 
Saab 


thru Theatre Supply Dealers Exclusively 
















OUTDOOR 
REFRESHMENT 
SERVICE 
from Coast 
to Coc st 
over '/, Century 






Refreshment 
Service for 
DRIVE - IN 
THEATRES 


Phone 










SPORTSERVICE CORP. 
SPORTSERVICE BLOG. © BUFFALO, W. YY 



































fay DUN? formerly Chicago 
nanager tor A & M. Karagheusiar It 


New York, manufacturer of Grulistan car 


pets, has been named Midwestern division 
nanave for the company replacing kp 
VARD STRAL who retired in December 
Dhe territory Mr. Dunn now covers in 
ile the northern halt of [linoi ill of 
low the eastern half of Nebraska, me 
of Wisconsin, the upper peninsula of Mich 


northern half of Indiana 
he idquarte; in 4 hicavo \Ir. 1) nn 


nd the 
uupe ( the activiti of three alesmen 
\IALLINSON, JouNn M 


Ci 
Ropneryr Pat 


RLI \NERIN 


400-car drive-in has been opened 


ROBINSO 


been named manage 
\a 


sivrie d 


Nem O'BRIEN ha 
of the Ri oli theatre 
Lot 


tte! + ve it 


it Chicopee, 


uccecdin LEVINI who re 


that post 


Dans CANNON hh old his Kentland 
theatre Ind if ipoli to \Ir. AND \irs. 
JAM (srieriru, who also operate the 


tres at Boswell and Fowler, Ind 


Lhe pioneer drive-in in the J iwksonville, 
hla irea, the Atlantic drive-in, recently 
celebrated 13 years of successful operation 
it a pecial birthday party” show. 

V. J. Caruso has sold the Monte Sano 


La tw 3. ] 


Baton ’ 
Camprst, who also owns and operates the 
Ritz in Abbeville, La Named as manapet 


for the Monte Sano was JOHN I) ANTONI, 


theatre it Rouge, 


with Pittman ‘Theatres and more 


with K. V. 


formerly 
recently Landaiche ‘Theatres 
Davip E. Fein perc has been named gen 
eral manager of the United States Air Con 
Corporation ot Minneapolis, to 
succeed his late father, 


A. ae 


vice president ot 


ditioning 


FEINBERG. A 
the 
corporation since May, 
David 


also served as sales 


1951, Feinberg 


nas 


manager of the com 


pany’'s refrigeration di 
co ord 


Vision and as 


nator of us AIT Reco’s de 





tense production actis 
He is 


of the University of Minnesota and, except 


David E. Feinberg 


a oraduate 


itics 


for three vears’ service with the Army Ai 
he ct ha been issociated with the cor 
itior nee 1940 
Phe Sherrill theatre at Sherrill, \rk. 


has been purchased by B C. RAGER tron 


> Nut HOLS 


40 


bout People 
of the Theatre 


AND OF BUSINESSES SERVING THEM 


| he kos West Coast f heatres Corpora 


tion of Los Angeles recently announced the 
following assistant 


appointments as man 


wers in California theatres: ROBER1 
BouGas, Strand theatre, Vall.jo; Grorat 
NELSON, the Hanlon, Vallejo; Roper’ 
PURNER, the Crest, Vallejo; and ANpbRI 


\l ARONELLO, the ( Jakland, ( Yakland. 


HENRIETTA KUNKLE, formerly cashier 
it the Washington ‘Vheatre Circuit’s Falls 
at Cuyahoga Falls, Ohio, has been 


the 


theatre 
circuits recently 


Cleveland, for 


manaver tor 
( Yhio 


irt picture’ policy has been an- 


named 
icquired theatre in 
which an 


NoOuUNCcE d, 


The I urtax theatre at Jag k sonville, Fla., 


formerly operated by Ep WuinBUuRN and 


Creu. Cont has been reopened unde 


the management of ‘T. k. Brett, who re 


sold his 


drive-in theatre there. 


cently interest in the Oceanway 


JimmMit BARNETT, formerly 


Florida State ‘| heatres’ Florida theatre in 


\liami, the 


same circuit's Olympia, in the same city. 


manaver ot 


has been named manager of 
Ihe latter theatre has reverted to a vaude 
ville picture policy. 

A second drive-in is being erected at 
Wausau, Wis., by Sic GOLDBERG, 
dent of Wisconsin Allied. His 


drive-in there, the No. 29, is on the opposite 


presi 


present 
side of town. 


Par Noraro has resigned from Warner 
Brothers Theatres, to accept an executive 
wit! 


post Roth Enterprises, Washington, 


D. C., operators of theatres in Washington 


ind) Virginia. Myr. Notaro was with 
Warners for 24 years. 
NORMAN EGILsSON. formerly assistant 


Ltd.’s Vogue 


Canada, has 


manager at Odeon Theatres, 


theatre at Vancouver, B. C., 


been appointed manager of the circuit’s 
Odeon at Sapperton, B. C., replacing KEN 
Mayo, who takes over the Odeon = at 


Abbotsford, B.C. 


JOHNNY AMIANUEL has resigned as man 
ver of Strand in Cumberland, 


\fd., and replacing him is N. W. Yosr. 


Schine’s 





\Ir. Manuel plans to open his own drive 

in theatre at Churchville, Md., soon. 
Central States Vheatre Corp., Des 

\loines, operators of the Palace, Strand 


and a drive-in theatre at Mason City, Iowa, 


has purchased 10 acres about a mile south 


of Mason City 
will 


for a second drive-in. ‘The 


new theatre have a capacity of 600 


cars, according to general manager \MIAy 


NARD NELSON. 


Fritz May, formerly with Waters’ 
‘Theatres, Birmingham, Ala., has been 
named manager of the L theatre, 


Prattsville, Al: F 


\Irs. Marion Hvasta has been named 
manager of the ‘Towne theatre at Vial 
waukee, replacing Erwin J. Crump, ac 


cording to an announcement trom ANDREW 
SPHEERIS, one ot the theatre's owners 


A new drive-in theatre, called the Scenic, 
has been opened at Little Rock, Okla., by 
Roy CocHRAN and RAYMOND FISCHER. 


ROBERT SMITH, formerly a booker for 
Fox West Coast Theatres in Los Angeles, 
has been appointed manager of the circuit's 
California theatre at San Diego. 


Crothers 
ville, Ind., has been turned over to SYLVIA 
PEAKE. ‘The 
ated by Mr. 
who are devoting their time to operation of 


the Scott Ind. 


Operation of the State theatre, 


formerly 
AND Mrs. Tex RicHarps, 


theatre was oper 


theatre at Scottsburg, 


GUESSED AGE OF CHAIR 








MY AG 
24 YEAR 


| owe 9» 








Throughout the Tesma Trade Show the Theatre 


Seat Service Company of Nashville, Tenn., dis- 
played an old auditorium chair and offered a prize 
for the closest estimate of its age. The winner was 
Roy Martin of Martin Theatres, Columbus, Ga. 
who is shown (left) with the prize, a combination 
radio and clock. Also pictured is Fred Massey of 


Theatre Seat Service. 
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The Industry’s Most-Wanted. 
Most-Often-Used Reference book 


Revised E-x-p-a-n-d-e-d 1952-53 Edition 














Thumb 
Indexed... 






No other 


publication 







Who's Who 





contains this 





Corps 





valuable 








Circuits 





information 













* The WHO'S WHO section alone— 
which is but one of the 15 thumb- 
indexed sections of the ALMANAC— 
is worth several times the price of the 
complete volume of highly useful in- 
formation. The WHO'S WHO section 
contains over 10,000 concise biogra- 









Drive-ins 

























Pictures 





phies of executives, producers, per- 
formers and other personalities, cover- 
ing the fields of both motion pictures 
and television. 


"It is the ONLY WHO'S WHO in 
these fields, and it has been consider- 
ably enlarged for the 1952-53 edition of 
the ALMANAC, to include hundreds 
of additional names, with up-to-date 
biographies and career credits. 




































Equipment 













Organizations 








Also, the separately thumb-indexed 
TV data section has been expanded to 
include a wealth of additional informa- 
tion for many purposes, in— 


















Price $5 Postpaid 





The 1952-53 


Motion Picture 
—— A YUIOLt There just isn’t anything like it in this industry. It is the 
an d Telev ision ATIOt accepted ““Who’s Who and What’s What” for the entire 


field. Even at several times its price, many executives 
would not be without the latest Almanac! 


ALMANAC QUIGLEY PUBLICATIONS 270 Sixth Ave.. New York. N. Y 
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GET A HORSE! 


In 1907 this automobile was the very best 
money could buy!.. . despite the derisive 
cries of “Get a Horse” and a new popular 
song “Get Out and Get Under.” But... j 


TODAY THERE IS A BETTER WAY! 


Today, imagination, productive genius 
and modernization have made good 
products even better. Have you, Mr. 
Exhibitor, made this changeover to 
‘Modern Times’? Have you been intro- 
duced to the leader in the sound and 
projection field — SIMPLEX X-L? Surely, 
your patrons deserve the very best! And 
for over 30 years there has been none 
finer, none more dependable, none 
more in tune with the times than 
SIMPLEX! Yes, today there is a better 
way — SIMPLEX X-L sound and projec- 
tion systems. 


6.u.s pat. OFF. 


xe L 
Better Heojection PROJECTION and 
PAYS f SOUND SYSTEMS 





